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CHAPTER I 
STATEMENT OF PURPOSE AND TECHNIQUES 
I. A. General 
Goshen College is a College of liberal arts, a bibli-
cal seminary, and a collegiate school of nursing, owned and 
operated by the Mennonite church, for the benefit of Menno-
nites and other 11 plain11 peoples. 
This paper attempts to study certain problems of corrunu-
nication or publicity for this institution as related to the 
policies and objectives of the institution. Attempt is made 
to give some evaluation of effectiveness i n the past and some 
integrated insight to present problems. 
I. B. NCA Study Committee 
The North Central Association of secondary schools and 
colleges has for a great many years promoted self-study pro-
jects in its member institutions. Each year Goshen College 
has participated in studies of this kind. In 1951 a committee 
was formed for the study of Public Relations. Under this 
committee a number of studies were undertaken concerning 
various aspects of Public Relations. In cooperation with and 
under the supervision of this committee , the author undertook 
two questionnaire studies directed toward t he evaluation of 
media currently used at Goshen College. These are reported 
in this paper. 
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I. C. Analysis of Media 
Orientation research was completed at the beginning of 
this study. This included the analysis of present Goshen 
media with a brief look at policies and problems involved. 
This forms the background material used in the evaluation of 
the research results. 
I. D. Interviews with Administrators and Students 
Du~ing a two-year period the author was able to work 
extensively with the President of the institution discussed 
as well as various other administrative officers and students. 
During t his period experience and information was obtained 
concerning the interpretation of institutional policies and 
affairs. These are discussed briefly in a special section, 
dealing with policies and public relations problems. 
I . E. Questionnaire to Parents 
The parents of Goshen Colle ge students, which may be 
assun~ed to be actual friends of the institution, have been 
largely uncontacted with any systematic program of information. 
They receive a minim-l1m of information, freque ntly, and are 
often very poorly informed regarding administrative policies 
and significant trends and ideas on the colle ge campus. 
Under the direction of the administration and NCA study 
committee a questionnaire postcard was sent out ·to these 
individuals, the results of which are reported in a special 
section. 
I. F. Questionnaire Study of Students 
Also under the direction oi' the North Central Associa-
tion Co1nmittee the student survey questionnaire was prepared 
and sent out. The results of this study are reported and 
interpreted below and some attempt is made to intregrate 
total material into an orderly analysis of problem areas i n 
com.mtmica tion and media for Goshen College. 
• 
II. A. 
CHAPTER II 
ADiviiiHSTRATIVE GOALS AND POLICIES 
The Four Forces--President, Business Manager, Dean of 
the College, Dean of the Seminary. 
Goshen College is the oldest college and Biblical Semin-
ary of the (Old) Mennonite Church. Though there is not 
space to review the history of this religious group at this 
point, it suffices to say that the church represents protes-
tant tradition, and more specifically the Anabaptist segment 
of Protestant religious thought. The Anabaptist group were 
much persecuted in Europe as the consequence many migrated to 
America, Canada, and Russia . The total history of persecu-
tion and martydom produced in t he 18th and 19th centuries an 
extreme isolation 
With this social i so~ation went the maintenance of a 
cultural isolation. In the United States this was largely a 
German culture for German-speaking people. A philosophy of 
"separation from the world , " maintained these cultural tra-
ditions a s they had come from Europe , with remarkable sta-
bility until the end of the 19th century . 
Previous to 1894, in the time of t he founding of Goshen 
College there was a be ginning interest in publication, evan-
gelism, and education among a certain group of leaders . Out 
of this effort came Goshen College . It served for nine years 
on its Elkhart campus and in 1903 was moved to Goshen College 
where it continued to grow as a liberal arts institution. 
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The movement in education presented a stage considerably 
beyond the thinking of most Mennonites of the day . The 
institution attracted and served primarily those more liberal 
elements of t he contempora ry church group. Eventually the 
institution came to be so far in advance of t he thinking of 
its church group tha t it was closed in the early 1920's for 
reorganization and study. Following that time more conserva-
tive policies in administra tion were adopted and the i nstitu-
tion ha s grown with good success, barring some continuing 
friction to the present day. Its student body has expanded 
until it is serving more than 700 students during its winter 
term in three schools. 
President Ernest E. Miller came to that office in 1941. 
At t his time the institution had regone considerable recon-
struction following t he difficult depression period and had 
established an increased i nterest in education throughout its 
consti tuency. He ha s served for a nuraber of years as the school 
administrator under t he Mennonite Board of Missions and 
Charities in India. He brought as his primary asset an ex-
cellent ability in administration. Out of a more or less 
disorganized faculty he developed a working team wi th an 
appreciation and enthusiasm for the task they served e.ven 
though at subsistence salaries. Miller comp leted the process 
of obtaining recognition in the North Central Association of 
the re gional,secondary schools and colle ge~ accrediting to 
organization. 
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Thus, t he President's office represents one of t he forces 
which must be considered in an interpretation of this type . 
Ee represents what might be called institutional value. He 
has made a continued effort to develop an educational institu-
tion under the auspices of the church conference in a way that 
would provide leadership but at t he same time represent the 
wishes and values of t he sponsoring group. It is through the 
president t he Mennonite Board of Education operates the insti-
tution. His is the total job of interpretation of the insti-
tution to the constituency. It is through this cffice that 
the constituency exerts its primary pressures to control and 
direct the other forces discussed below. 
The Business Manager of the Institution representing . the 
fund raising and distribution area~, brings to the fore the 
primary conflict of values. The Mennonite church has been 
supporting a nmn.ber of projects ·a.d have become known as a 
group of liberal givers . Statistics indicate that nearly 
three per cent of the total income of the church membership 
goes to support, religious institutions and causes. 
Wi t h the continued demand on the college's constituency 
for money to be given to all sources t he continued sup port of 
the group is contingent on a continued appeal to the existing 
values system. A failure in this area would simply resul t in 
the funds allocated to some other purposes. 
The Dean of the Liberal Arts College in some ways re-
presents the i nternal portion of the institution, the desires 
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of the faculty to improve instruction to add courses, circulums, 
etc., etc •• These processes once put into operation, contir1ue 
almost from the internal momentum. An institution tends to 
grow and devebp aside from the original purposes for which it 
was founded and the services it was designed to offer. These 
sometimes conflict with the forces exerted on the institution 
from the constituency--the Mennonite Board of Education as 
represented in the President. 
The Goshen College Biblical Seminary has represented a 
particular and independent group of forces. The Biblical 
Serilinary grew up in the attempt to prepare trained; Christian 
workers for the constituency which has for several genera-
tions been organized almost entirely with lay leadership and 
ministers. In this effort the Goshen seminary has become the 
leader of t heological and organizational thought for the 
entire church. Most of the programs of action carried out by 
the church are conueived or evaluated in this seminary group 
in one way or another . Also, out of the school is going in-
creasing groups of trained Christian workers, most of whom 
have been 6r.dained as pastors , missionaries , etc. The Dean 
of the Se1ninary , then, in many ways disseminates certain re-
ligious ideas and ideals whi ch effect both the institution and 
the constituency which again influences the institution through 
the President. As a result of this particular set of forces 
there has been notable in the administration a series of diffi-
culties and conflicts between the President and the Dean o~ 
the Seminary, both of whom are dominant, authoritarian per-
sonalities as well as administrators. The latter is also a 
well-Y~own scholar in the church. 
In summ1ary, this forces exerts the ma jor influences in 
the policy and administrative tec~~iques in the institution. 
The President, interested in and promoting the inst±tutional 
and organizational values, continually feels pressures for the 
wishes of various church groups everything from an increased 
program of inter-collegiate athletics to increased emphasis 
on religious activities in the liberal arts college. The 
President in many quarters is considered to be out of harmony 
with the philosophy and goals of religious service expressed 
by groups of the constifuency and by the Biblical Seminary. 
The ftllld-raising tecl!niques continually require that comnluni-
cations be stated in the terminology of the values of t he 
constituency. This is an extreme influence and affects 
policy and publicity widely . The faculty on the other hand 
has concepts and ideals of its own and these frequently con-
flict with those of the constituency and the Business Manger 
who reflect the other set of forces. Basically, however, the 
Biblical Seminary sets the ultimate religious goals and 
policies and eventually in one way or another all other forces 
succumb to this particular influence. 
II. B. Policies and H. R. Problems 
In this connection I would like to type a quotation from 
~ the Goshen College catalog. 
A CONCEPT OF CHRISTIAN EDUCATION AT GOSHEN COLLEGE 
ADOPTED BY GOSHEN COLLEGE FACULTY NffiY 5, 1949 
"Goshen College seeks to provide educational 
experiences which will enable students to live 
ha r monious, purposeful, and socially responsible 
lives in t ho spirit of Christ. The guiding principle 
in determining the values which the faculty considers 
most worth striving for in personal and group living 
is the concept t ha tthe essence of Christianity, as 
set forth in th6 Sc~fpture~, is discipleship, the 
transforming of the whole life after Christ . This 
Christian discipleship is to be expressed in human 
relations, in the use of time, energy, material 
resotiTces, and in devotion to the church and its 
mission. The spirit of brotherhood is to be 
practiced in all personal and group relationships. 
Life is to be lived with friend or foe according 
to the ethic of t he love of Christ who came not to 
be ministered unto, but to minister. 
"Life t hus committed to the way of Christ can 
not be segmented into secular andmn- secular com-
partments. The whole of life is lived in the 
context of commitment to the will of God: and there -
fore, every activity, whether work, recreation, 
social fellowship, prayer, or meditation, has 
spiritual significance. The highest expression of 
faith in Christ who is t he way, the truth, and the 
life, will be found in loving, sacrificial service 
to one's fellow men . A belief 'in the inseparability 
of faith and life means that in Christian educa-
tion, living and learning, and content and method, 
ca~~ot be separate d . The entire program of Goshen 
College is planned to help students to know Christ 
as Savior and Lord and t o become effective witnesses 
for Him to a sensate world replete with economic 
greed, hate, and warfare." 
This statement indicate s particularly poigDantly the 
the philosophy under which Goshen College must operate to 
ma intain support from its constituency and its church organi~ 
zattons , mne notes t he dominance of religious motivation 
represented in the 11 concept of education'' which is, of 
course, primarily a public relations statement, a statement 
designed to communicate to friends the purpose of the 
institution. This was drawn up by the faculty. One notes 
that t he institution has conceived of' itself as primarily 
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a servant of the (Old) Mennonite Church and that all its polj_-
cies and objectives are designed towards serving this parti-
cular cons tituency from which it receives its students and 
support. Little if any mention is mad e anywhere about a 
stateElent of policy concerning any other publics than this 
one . It is noted, also, in actual administrative policy. 
Even the local col11llltmi ty from which the institution draws 
about 30 per cent of its graduates, is virtually ignored in 
most adnu.nistrative polj_cies and publicity campa igns, etc. 
Little attention is given to local newspaper publicity, 
little effor t made to expand the services t o the local com-
munity by way of adult education purposes, etc ., etc. 
Goshen College, then, is primarily an institution serv-
ing one parti cular denomination. Any evaluation and considera-
tion must be based on this operating assrunption. 
·e 
III. A. Introduction 
III A. 1. Problem 
. CHAPTER II I 
THE MEDIA STUDY 
The study presented in this section attempts to present 
information about, and an analysis of, Goshen College's use 
·or media as tools for public relations beginning with 1945. 
What has been done is studied with the view of making sug-
gestions about what might be done i n the future. As much as 
11 
possible of t he material available concerning past activities 
and uses of the various media was examined and an attemp t was 
made to get an understanding of the institution's policies, 
goals, and purpose so that any analysis might be meaningful 
and suggestions useful. 
I I J.A. 2. Unit of Study 
The college is controlled by the (Old) Me!ll~onite Church 
through its Board of Education, and 11 ••• the primary aim of 
t he institution is to provide a college home for t he young 
people of' the Mennonite Church under wholesome moral and 
religious influences, (but) members of other churches and also 
non-Christians of good moral character are welcomed. 111 
rGoshen Colle ge Bulletin, Vol. XLIII, No. 5, p21 Note. It 
is recommended by the Board of Education that student enroll-
ment be limited to not less than 75% Meru1onite. At present 
71.7% are members of the church sponsoring the college, 11.0% 
of related Mennonite groups, and 17.31G of non-Mennonite back-
ground. 
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Being thus controlled and limited the institution serves 
a fairly closely defined constituency with a membership of 
about 55,000 from which it draws most of its students and 
financial support. Beside 
college serves the town of 
the denominational group the 
. 1 
Goshen (Pop. 12, 977} as well as 
the whole of Elkhart County 1 (Pop. 84,327) . It also r eceives 
financial support from this area. 
Goshen has one daily newspaper (cir. 5,600). Elkhart 
has one daily newspaper (cir. 15,300) and an .AM-FM radio 
station. The Am Station has an effective broadcasting 
radius in the evening of only about 10 miles. The FM unit 
carries 75 miles from a 33,000 watt transmitter. 
The school has an enrollment of 730 students from more 
than 20 states and 7 or more foreign countries.2 
III A. 3. Pl an of Proce dure 
All ma tetial for t his study was obtained from the file~ 
i n t he various offices of t he college , college publica t i ons, 
from the pre sident and other faculty members responsible for 
media, and from members of the staff s of local papers and 
radio stations. 
First, I tried to determine what media the college used 
and t hen studi ed each one separately, trying to discover from 
1According to 1950 census. 
2Enrollment sta tistics list 
from which t here are t wo or more 
Both figures have increased. 
only states and countries 
students. 
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records and other information what had been done and in what 
way. Wherever possible I tried to establish useful criticisms 
and suggestions a s to how the various media might be better 
used. Al l suggestions were, as nearly as possible, corre-
lated to the purposes and objectives of the institution as I 
understood them. 
III.A. 4. Problems and Difficulties 
There were certain difficulties in making this study 
comp lete and meaningful. One of t hese was complexity. The 
average college or university by t he very nature of its pro-
gram--its machinery is knowledge and instruction, DB raw 
material and product are men- - makes use of more and more 
complex types of media than the average business. It is 
impossible in the few hours tha t are available for such an 
analysis as this to look into and present a complete picture 
of all the methods and channels a college uses to get its 
story to the public. IVlany of the methods are indirect. For 
example, members of the faculty and student body write a good 
many articles and papers which have nothing whatever to do 
with Goshen College as such and yet the placement of such 
articles in magazines or periodicals is a good way of pres-
enting the story of the school. 
Another factor was the organization and records of the 
various aspects of the program. As there was no central 
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public relations office with sufficient personnel to take 
care of all the many phases of the program, the informa tion 
necessary was scattered through the files of several offices. 
It was necessary to see a great many people to get an over-all 
view of the college's accomplishments and use of media . Not 
only were the records scattered, but because of a lack of 
central off ices t he records were also incomplete and un-
systematic. For example, t he only information available on 
news releases was one folder containing those sent out this 
year by the Director of Alumni Relations who is responsible 
f or local and national news coverage. The only clipp i ng s 
were in a file kept by the historical department of the 
college l ibrary. These were selections from the Goshen daily 
paper. 
The nature of t he constituency which the institution 
serves was an element which made the program hard to evaluate. 
The school serves largely two groups--the denomination and the 
local community. The latter is a more or less average 
"Middletown, u.s.A." com.'Tlunity, but the former has a relig-
ious and cultural backg round which makes some of the crit-
eria normally applied somewhat meaningless. The Mennonite 
Church in .America has a religious philosophy which emphasizes 
isolation from certain aspects of the contemporary culture. 
Also there has been maintained a certain amount of the 
German culture from which most of these people came. All 
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this makes any amount of publicity, great or small, difficult 
to evaluate in terms of the objective of the institution and 
throws a slightly different light on possible recommendations. 
IIL B • . Organization, Administration and Facilities 
IIL B. 1. Director of Public Relation~ 
The public relations of Goshen College is lli"'lder the 
supervision and direction of the President, Dr. Ernest E. 
Ntiller • . He plans, with the counsel of members of his fac-
ulty and staff, and coordinates the entire program of the 
college. He delegates responsibility for the various funct-
ions and constantly supervises and checks progress. 
Certain advantages accrue from this type of direction. 
The president of any organization should be in a position 
to know the over-all program of the institution better than 
any one else and be able to coordinate all aspects of public 
relations . This is true of Dr. Miller and his knowledge of 
the institution is supplemented by a broad J:r.nowledge and 
understanding of the constituency which the school serves. 
From a family noted for its leadership and for a number of 
years head of Mennonite schools in India, he is respected 
and considered thoroughly capable of the leadership. 
Particularly as the college enlarged, during and after 
the last war, a number of disadvantages were noticeable. As 
the public relations program became more complex and more 
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.. media were being used, there was evidence of a greater lack 
of coordination. Not having a trained person to plan care-
fully a program meeting the institution's needs and publics , 
the program seems to be a rather hi~-or-miss attack--with some 
noticeable misses. With a number of individuals involved in 
expediting the program and with the various media being 
supervised by different individuals, the records became dis-
organized. Some effort has been made to study certain media 
and to analyse the coverage being received through them. For 
example, there has been an effort to draw up an analysis of 
the places reached by college program groups and to remedy the 
spotty coverage. 
IIl.B. 2. Other Personnel 
There are four other persons in the college to whom is 
dele gated most of the responsibility for media. The president 
has appointed an Assistant Director of Public Relations who 
has charge of all radio programing and the making of records 
and transcriptions. He takes care of requests for speakers, 
musical groups, etc. to give programs away from the school. 
He is also in charge of student recruitment which includes 
the preparation of pamphlets and brochures, the handling of 
all correspondence prior to application, and the personal 
contacting of some of these prospective students. The assis-
tant prepares certain magazine articles , special bulletins, 
and has charge of exhibits. 
The Director of Alunmi Relations is responsible for 
alumni relations including the planning of certain meetings 
in cooperation with the officers of the alumni association; 
the preparation of six numbers of the Alumni News letter each 
year; any contacts made through the mails, as for funds; and 
the acknowledging and handling of any contributions received 
from allli~i. He is responsible for all newspaper publicity 
and certain magazine articles. Most of the bulletins pub-
lished by the college are either completely or partially 
prepared in his office because he is probably the man on the 
campus who is most skilled in writing, printing and layout. 
The former Business Manager, ·who is now working 2/3 time 
for an insurance company, Mennonite Mutual Aid, Inc., works 
1/3 time for the office of public relations. He is mainly in 
charge of raising money for the endowment and annuities, but 
he also prepares bulletins and other printed items in connec-
tion with this. 
The Field Secretary is in charge of fund-raising. Field 
work takes most of his time but he also prepares fund-raising 
promotional literature. 
A number of other individuals take charge of various 
smaller jobs. 
III.B. 3. Media 
It might be well to list here the media that seem to be 
used for presenting the message of Goshen College and which 
were explored for this study. 
Newspapers 
lf1 
·e Magazines 
Bulletins , catalogs, reports 
Other campus publications 
Radio 
Speakers and other services 
Visual aids 
Special events 
Exhibits 
Student solicitation 
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Baggage stickers, pennants, sweaters, etc. 
III.C. Newspapers 
II1.c. 1. Director of Publicity 
As mentioned above, the Director of Alumni Relations 
serves as publicity director for the college. An elderly 
professor of Speech and English who has been with the school 
for almost 25 years, he is we ll known and well liked in the 
school and conwunity. The local editor expresses appreciation 
for the way he works with, actually for, the press . He is in 
a position to know most of what is going on about the insti-
tution, and having taught English and Journalism as well as 
having wri t ten a good bit, he is able to turn out copy in 
correct journalistic style. 
IIT.. C. 2. Sources and Outlets. 
The Director of Almani Rel@tions has good contac t with 
• the president 1 s office and a fairly good check on the acti vi-
ties of t he faculty. According to him, his main sources of 
tips are the college president and deans and the bulletin 
boards on which he makes daily checks. The college newspaper 
11 gets a good many scoops, 11 he says, and some of the material 
is usable for local news because the college paper does not 
have a great circulation off the campus. On a small campus 
news gathering is not such a complicated task. At any rate, 
the publicity director is able, without a great deal of 
assistance, to cover the events of the campus. Feattrre 
material is more difficult. 
The main outlet for news is through the local paper, the 
Goshen Ne~-Democrat . This paper exchanges news with the 
Elkhart Truth, thus giving each release to two newspapers. 
However , special releases are often prepared for the Elkhart 
paper! The South Bend Tribune receives the more important 
releases . The circulation of the above papers is, respect-
ively, 5,6oo, 15,300, and 71,000. 
Hews of state- and nation-wide importance is carried by 
direct wire to Indianapolis and Ft. Wayne and by UP wire 
service, available through the local newspaper office. 
Ne'IJvs of Church-wide interest is released regularly 
through the Mennonite Weekly Review . This paper carries 
regular columns of college news with a small picture head re-
presenting the reporting college. Other stories are carried 
.. occasionally. 
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The Indianapolis Star and the Ft. Wayne News -Sentinel 
carry annually series of features on Indiana colleges and 
universities. They request an article from Goshen each year. 
III.C. 3. Press Relations 
The college's press relations, in actuality largely the 
publicity director's press relations, are good and rather 
11 small-townish11 • According to the director, the local re-
porters "never come to the campus to cover anything." They 
have come to know him well and feel that he can write up 
news as well as they can and are happy to let him do it. 
The publicity director says that they frequently apologize 
for this procedure. However, in rett~n for this service, 
the paper gives the college good treatment. College news 
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is usually not particularly spectacular and is properly placed 
on one of the inner pages, but if the college would like to 
have one of its stories on the front page, a request from the 
publicity director will put it there. Also, the United Press 
representative, city editor of the Goshen paper, is help-
ful in giving the college national outlet through the wire 
service. The editors of the Goshen paper seem grateful for 
the work which the college does for it. 
III C. 4. Results (releases and clippings ) 
I was not able to study the newspaper publicity of five 
years for lack of records or clippings. All copies of the 
releases had been destroyed except for the local releases for 
the year 1949. And even this does not give an accurate pict-
ure for one year for many of these were printed in more than 
one paper, which is not indicated on the releases. 
In the library files I found a folder of clippings from 
the Goshen News-Democrat. 
The folder of 1949 local releases contained 87 articles. 
Of these 27 were columns of miscellaneous news printed as 
11 GoshenCollege Notes 11 in the local paper. There were 59 
articles on campus events. There was one article that would 
be classed as a feature. It gave a brief sketch of the life 
and present activities of a visiting professor from Germany. 
Practically all of these releases were printed in the Goshen 
paper , and probably a considerable number in the Elkhart 
paper, though there was no way of checking. A number of the 
news colunms were condensed, revised and sent to the 
Mennonite Weekl~ Review. 
These articles were written i n interesting style and 
seemed to deal with fairly important events. There were no 
trivial items or news that was forced. All the articles were 
of fairly general interest. It was impossible to determine 
how many of these articles got into papers outside the local 
area , but probably only a small percent. 
The folder of clippings, I was told, contained only 
important items and made no attempt to be complete. There 
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were 203 items of which 186 were straight news stories cover-
ing campus activities, 5 were featuxe pictures or stories, 
and 12 were personals about students or professors. Most of 
these clippings were from the last two years studied, 1948 
and 1949. A few were dated 1947 and at least one 1945--a 
considerable number were not dated. As nearly as I could tell 
about l/2 to 2/3 of the clippings were of the last two years. 
There were, in addition to these local stories, at 
least one feature per year in large Indianapolis and Ft. 
Wayne papers. 
There were no data available concerning the number of 
Goshen College items released over the wires of the United 
Press. The director said that for the past few year UP has 
carried an article on the two-day work holiday which was 
granted to Goshen students for raising funds for the audi-
torium-gymnasiwn-student center which VIas being built. A 
series of articles was carried on the second World Conference 
of Mennonites which was held in Goshen, Indiana and in 
Newton, Kansas. So it is probably safe to say that Goshen 
College releases have been carried over UP wires about one 
to three or four times a year. 
In the president's files I also found reprints of six 
feature articles printed in the St. Loui~ Eost-Dispatch cover-
ing a Rural Life Conference held on the campus. These were 
written by a Post-Dispatch correspondent attending the con-
ference • 
In swruaary, it ~s indicated by one year's releases and 
somewhat confirmed by some clippings, that there are in an 
average year, about 25 columns of "Goshen College Notes" in 
" 
the Goshen paper and the same material in condensed form in 
the Ivlennoni te Weekly Review, around 60 releases in one to 
three of the local papers (Goshen, Elkhart , and South Bend, 
in descending ~requency), and one to three or four releases 
over the wires of the United Press. Other features may 
occasionally be written by newspaper correspondents. 
It would seem that what has been done in terms of news-
paper publicity for Goshen College has been done well. The 
main events of the campus have been covered in interesting, 
well-written articles which were always sympathetic to the 
college. The cooperation of the press seems generous . 
There is some lack evident in this area. One is in 
feature and human interest material. It must be said that 
the releases sent out did contain a good bit of human interest 
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material related to the subject. However , it would seem that 
the campus would have material for a number of articles which 
would emphasize the interesting and human aspect of the college. 
One subject that might be usable for a series is the student 
exchange program. Through an exchange program sponsored by 
the Mennonite Central Committee, there have been on the campus 
in the past years as many as twenty foreign students from ten 
countries not including Puerto Rico and Canada. Ivlany of the 
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41 problems that come up, the observations that are made, etc., 
could be presented in a way that would show the institution 
• 
in a warm and human light or be interesting because of the 
unusual. Probably some of this material would also be 
acceptable to the wire services . 
Another type of news regularly used rather extensively 
by colleges which ~ave students from a number of localities 
is the special personal release to home-town papers. Accord-
ing to the publicity director this was done a number of years 
ago but there has been no one with sufficient time to do this 
work recently. For a school that serves a specific constit-
uency, it would seem that publicity on the communi t;y· level 
would be valuable. However, this is one of the points where 
evaluation is difficult. There has been from some communities, 
a certain lack of appreciation·i for the publicity on the basis 
of the concept that one should not seek personal glory, parti-
cularly outside the group . This comes from a background of 
thirucing that emphasizes simplicity and humble , self-abasing 
service. However, this rJaction was not widespread and could 
probably be remedied, when it occured, by tactful letter-
writing. The most-used way of facilitating the preparation 
of such releases is to make it a part of the regular assign-
ment of members of a class in Journalism. 
III. D. Magazines and Periodicals 
IIl. D. 1. The Mennonite Publi shing House 
• 
.25 
As was mentioned before, Goshen College is owned and 
operated by the Menr10nite Church ("Old' Mennonite Church) and 
draws most of its support and more than 70% of its students 
from this constituency. Consequently, the primary aim in 
telling the story of Goshen College is to reach the member-
ship of this church. 
One of the primary media outlets for the school is the 
Mennonite Publishing House, located at Scottdale, Pennsylvana. 
This house, doing a million-dollar business annually, is 
organized under the Mennonite Publication Board and pub-
lishes the following periodicals for circulation primarily 
in t he Mennonite Church: Gospel Herald, (weekly} (cir. 18,400) 
t he official organ of the Church; 
(cir. 10,470) magazine for adults; 
Christian Moniter, (monthly) 
The Way, (monthly) 
(ci r . 200 ,470) a tract publication; The Youth~ Christian 
Companion, (weekly) (cir. 30,475) for high school age young 
people ; !Qrd~ of Chee~, (weekly) (cir. 22,130) for elemen-
t ary school age boys and girls; Beams of Light, (weekly) 
(cir. 18 ,290 ) for small children; The Mennonite Community, 
(monthl y) (cir. 5, 000} a f arm magazine; The Christian 
Ministr y, (quarterly) for ministers; Mennonite Yearbo~ and 
Directory, (annual); MennQnitg Famil~ Almangc, (annual) ; 
Program Builder, (quarterly} for young people's committees, an 
aid to planning programs; Colporteur, a tract magazine ; ~ 
Be r al£Q Evangelico, (monthly) Spanish; Sunday School LeB~Qll 
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Qyarterlies. (Note--no circulation figures were available for 
these last seven periodicals.) 
Of these periodicals, the Gospel Herald (24 or 32 pp.), 
the official organ of the Church, is the most important, 
having a weekly circulation of more than 18,000. There was 
no information in the college files concerning the amount of 
material that had gone into the Herald , and the only source 
was a check of the periodical itself. I went through the 
issues of five years in an attempt to make an accurate-as-
possible tabulation of the material that was in one way or 
another related to Goshen College. The tabulation was not , 
I am sure, 100% accurate, but it should give a good idea of 
the amount of placement that was given in five years. 
3\. regular section on education was featured by the per-
iodical and carried columns of news about the college. In 
the years 1 45 to 1 49, respectively, there were 7, 5, 5, 8, 
and 5 such columns. 
In addition to these news columns there ·were items by 
faculty members and students. Though these ·were not, for 
most part, direct publicity, they usually were related to the 
activities of the school. It would seem that such articles 
wo'lj.ld be valuable in presenting to the constituency an idea 
of what is going on at the school. A great many of these 
articles were a direct result of the activities of individuals 
in the school. Not a few of the articles carry no mention of 
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the college, but most of the individuals are known in the 
church as being from Goshen College. Also, many of these 
placements are not through college offices. It is difficult 
to evaluate these articles in terms of publicity, but they 
would seem fairly good . In 1945, there were 26 contribu-
tions by faculty members or students; in 1946, 31; in 1947, 
30; in 1948, 50; in 1949, 74. This would make a grand total 
for five years of 211 items placed in 18,000 homes. Most 
readers of these items would have some thought of Goshen 
College. 
Little editorial co1mnent was made about college acti vi -
ties. In five years, I found only one editorial and two 
articles by a Board of Education official promoting higher 
education. 
The GosR§l Herald is probably the most influential of 
the periodicals printed at the Publishing House. However, 
Thg Youth'~ C4~ist~ag CompaniQU (cir. 30,475), an 8-page 
magazine primarily for young people of high school age, would 
seem to be valuable for the college in reaching this pubJ_ic. 
It was impossible to determine how many placements had been 
used in the publication over the last five years, though it 
would average, according to the estimate of t he Director of 
Alumni Relations, more than one item per issue. This 
estimate was borne out by an average of 1.5 articles in 27 
random selections of '46 & 147 issues which were examined • 
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If this average were correct it would mean 375 placements in 
five years. This is probably not an overestimate. 
Beside the regular placements, each year one issue was 
devoted to Goshen Promotion. The copy and pictures were pre-
pared by a Goshen College staff member, usually the assistant 
in publtc relations. 
The Christian Moniter, carries a number of longer arti-
cles, a good many of vvhich aae by Goshen faculty or students. 
But the influence of this publication is limited, having only 
about one-half the circulation monthly that the HerqlQ has 
weekly . No data were obtained concerning the nwnber of arti-
cles, though there have been in this paper a number of features 
about the college. 
The Chri~tian Minj~try carries a high percentage of 
articles by Goshen College people but has limited circula-
tion. The ministers, however, are rather influential among 
the constituency. No data were obtainable concerning the 
number of placements. 
The remaining periodicals published at the House are less 
influential in terms of Goshen promotion. 
IILD. 2. Other magazines. 
I was able to obtain only a little idea of what kinds or 
numbers of magazine placements have been received in the last 
five years. The only information received was concerning three 
recent placements. This information came from the president 
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and the Director of Alumni Relations . 
On the first article I was able to obtain no accurate 
information. The placement was 1m de by an archi teet who 
designed a gym- auditorium-student center being built on the 
campus. The story was carried in a magazine for architects. 
I was not able to reach the company, located in Michigan, to 
get more exact information. 
The Indiana Agent, Qfficial Publi~ptiQn of Indian£ 
Association of Insurance 4gents , printed, in the November 1949 
issue , a feature story on Goshen College. It included a 
picture . 
College ~ Universi~ Business, had in one of its 
issues an article on a new building being completed on the 
campus. This article was prepared now by the Director of 
Alumni Relations. It included pictures and diagrams. It is 
almost certain that the college is getting into print only a 
small amount of the potential magazine articles that could 
come from the students and faculty if there were an organized 
effort to stimulate individuals to write . The president 
stated that it was his original intention that all such arti-
cles should go through the office of the assistant and that 
he should stimulate such efforts. However , it seems the 
assistant is responsible for too many functions already. 
Ideally, such articles should go through a central office. 
Where the professor without publicity training sees one arti-
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cle and one placement, a trained person might see the possi-
bility of several placements or a potential series of articles. 
Having in mind the total picture of what has been written, a 
director of publicity could suggest areas that had not been 
explored recently. 
There is certainly a lack of use of the trades. As far 
as I was able to discover there had been no recent placement 
in any of the educational or scientific journals except the 
one mentioned above, though there may have been articles of 
which there was no record. 
Not only is :there work being done on the campus in many 
areas that would be of interest to trade and s cientific 
journals, but also a number of events occur which might be 
exploited. For example, a Rural Life Conference was held on 
the campus in December, 1948. It was sponsored by the Rural 
Life Association, an organization in what is known as the 
11 historic peach churches. 11 The program featured such names 
as Wm. Albrecht, Chm., Department of Soils, University of 
Missouri; Baker Brownell , Professor of Philosophy, North-
western University; E. W. Mueller, Ass't Executive Secretary, 
Division of .American Missions, National Luthern Council; 
E. 1. Kirkpatrick, Professor of Rural Sociology, ~~rietta 
College; Dan West, Director of Service Training, Brethern 
Service Commission; Tom Shearer, President of Parsons College. 
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~ These and other names were fairly prominent in circles inter-
ested in rural sociology. The conference was unusual and ma t-
erial was given by some of these men that would have been of 
interest to farm journals and agricultural trade magazines. 
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A graduate workshop for Christian teachers held in the 
summer of 1 48 might have been the basis of an interesting 
article for some religious or educational journel. Buildings 
are being built, educational and scientific experiments are 
being carried on, meetings are being held. Certainly there 
are many opportunities for producing and placing articles in 
trade journals. No analysis could outline all the possibili-
ties but a man with training and experience could certainly 
find a number. Goshen has no such man. That seems to be the 
problem. 
III.E. Campus Publications 
III.E. 1. The Bulletin 
The college Bulletins, published fourteen times a year 
is the most organized attempt to meet a number of t he college's 
publics. The publication varies from year to year and from 
month to month. 
Six issues per year (one in every odd-numbered month) 
are called the Alwnni News-letter. This is edited by the 
:Director of Alumni Relations, is about and for the alumni, and 
is mailed to every alumnus whose address the college has--
around 8,6oo. Alumni members express, by letter and by word 
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to the director, appreciation for t he magazine. It is largely 
nevvs. .Appeals for funds are usually made separately. There 
is much emphasis on personal news. 
A nmaber of i s sues of the Bulletin are devoted to pros-
pective students. One issue a year is devoted to each a 
catalog, a suwaer sessions nmnber, a winter Bible school 
number, and an evening class number. In addition, a spe~ial 
student solicitation nrunber is published each year for dis-
tribution in the mails and for use by the student field 
secretary. 
One issue of the Bulletin is given to the annual report . 
For the remaining issues special bulletins are prepared. 
I found in the historical library's and the president 's fiLes 
a number of these special bulletins. Seven were fund-raising 
promotion; seven were for t he prospective student--five were 
general appeal, two vvere special brochures concerning nursing 
education and teacher training, respectively; thirteen were 
printed for special campus events like homecoming, freshman 
days, the annual Bible lectures, anniversary bulletins, 
addresses, etc. 
These bulletins are distributed rather widely in terms 
of t he school's constituency. All new bulletins are .mailed 
to members of the Board of Education, trustees, and certain 
other select lists depending on the type and purpose of the 
publication. Some are mailed to ministers, others to donors, 
etc ., at t he discretion of the president. There were no 
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data available concerning t he number of publics reached by 
these publications or with what effect. Consequently, the 
coverage is probably spotty and irregular except for a few 
publics like prospective students and the Board of Education. 
III. E. 2. Calendar 
Three times in the past five years-- 1 46, 1 47, 1 49--the 
college has published an appointment calendar usabl e during 
the years following publication-- ' 47, 1 48, ' 50 . These were 
booklets containing pictures of the college and a page for 
every week in t he year with sections to write appointments 
for each day . These rather attractive, and to some people 
useful, booklets were given to donors, parents, guests on the 
campus, etc . 
During t he one year that such a calendar wa s not printed, 
a m .. unber of requests came in expressing appreciation for the 
booklet and inquiring about a new edition. It would seem 
that this is a valuable mediwn for reminding people about 
the college. 
This year, in addition to the calendar, a Guest Book was 
printed . It contained the same pictures as the calendar but 
instead of a page for each week of the year there were pages 
on which could be recorded the names , addresses, and da tes of 
visit of people entertained in a home , dormi tory r oom, e tc. 
It has not ye t been determined how useful or how much desired 
these guest books are • 
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III. E. 3. The Goshen Colleg~ Record 
This is a student publication printed bi-weekly. It has 
a circulation of about 600 in the school and about 500 out-
side the school. Exchange copies are sent to a nt~ber of 
college libraries , and each high school from which t he college 
ha s got students receives the paper for its library . Primarily 
a newspaper, the Record covers most campus events and contains 
quite a few official releases from the coililege offices . 
This newspaper seems to present a fairly complete pictllre cff 
campus life and there might be areas where it could be util-
ized to a greater extent . Already published and set up on 
the presses, the paper's additional circulation would not be 
expensive . A vvider mailing might serve to keep certain people 
in more constant contact with the school . It is supposed 
that most students send the paper home to t heir parents . 
But per haps the people who are intere s ted enough to give to 
the school might also be interested in knowing what goes on at 
t he place where the contribution was made . However, student 
publica tions are sometimes indiscreet and per hap s might be 
mism1derstood by a sensitive cons t ituency, t hough it is an 
area that might be considered . 
III .E. 4 . The Mennonite Qgarter1.Y. Review 
One learned publication is publi shed by the college . 
This quarterly is a llistorical journal dealing with the 
history of the people listed tUlder the broad term Mennonite , 
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which includes about 17 groups representing divisions of the 
anabaptist tradition. The mailing list for this publication 
includes 514 addresses of which 431 are paid subscriptions 
and 53 are exchange copies for other learned journals. Sales 
and additional distribution make a total circulation nec-
essitating the printing of 700 copies each quarter. 
III.G. Radio and Television 
The college records did not contain too much informa tion 
about activity in his field. In 1 48- 1 49 a series of 29 broad-
casts was given over a local station in Elkhart, WTRC, Alii & 
FII!l . These programs , fifteen minutes in length, were prepared 
by the music and speech depar t ments. The series was arranged 
v1i th 3 or 4 music programs and one discussion of a topic of 
current interest per month. The ANI station had an effective 
radius of only about 10 miles in the evening, though the FM 
carried about 75 miles . The programs we re discontinued be-
cause the range of the station did not seem to warrant the 
expense which amounted a considerable sum even though the 
time was donated . The music programs featured some of the 
school's larger choral groups and expenses for transportation 
alone amow1ted to more than twenty dol lars per program in a 
number of cases. 
During the latter part of the school year they experi-
mented with transcriptions made on the campus f or the 1ifTI~C 
broadcasts. This was found to be generally satisfactory. The 
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audio-visual department has good quality transcribing equip-
ment and will have, in a short time, a small recording studio 
fully equipped and acoustically treated . 
There was some record of occasional programs . In '52-'53 
at least four touring groups made broadcasts. One quartet 
and college speaker gave a one-hour progra1n over a Canadian 
station on time regularly used by a local congregation. The 
A Cappella Chorus recorded a -~-hour program of sacred music 
which was broadcast over vVlviBI in Chicago. Another touring 
student group gave a t -hour program over a Toledo station 
through the arrangement of a local congregation. The Men's 
Chorus broadcast a t -hour of music over the entire Canadian 
network (CBC} , which covers all of the lower part of Canada 
and is heard in many places in the United States. 
One ~~-hour trial program was prepared for vVMBI in Chicago 
as a sample for a proposed series, but it was rejected by the 
station. 
Much more could be done, of course, in the area of radio. 
The school emphasizes a cappella choral groups which are sought 
after to some extent. According to the president of t he 
college, V'lOWO in Ft. Wayne has been trying for some years to 
schedule the ·college for a series of musical programs. The 
cost of transportation to Ft . Wayne (over 60 miles} and the 
lack of properly equipped studios on the campus have prevented 
the carrying out of such an arrangement . H0 wever, with new 
facilities for recording or broadcast it may be possible to 
do things of this nature. Certainly with modern equipment 
and the programing material that is available on a college 
campus, there would be opportunities to do some good work 
within the confines~ a small college budget. 
It occurs to me, and this is only a suggested possibility, 
that one of the most open fields for the college might be 
through the broadcasts of the churches. A number of the 
local congregations sponsor programs over local stations, 
taking advantage of t he free time that must be allotted for 
religious and educational purposes . The biggest problen for 
these churches is providing good music . A number are on the 
air that are, by any standards, 11 stinky. 11 With the musical 
groups that are organized on the campus and with complete, 
modern transcribing equipment, it would be possible to provide 
a transcription service with a sizeable supply of the kind of 
music desired--Mennonites prefer vocal to instrumental music . 
In this way the medium could be got more directly to the 
constituency aHd be furnished wi th the halo of a service. 
When the studio now being built is comp~eted there are 
plans to do more in broadcasting by transcription and by wire 
through nearby stations. 
Some investigation has been made and consideration has 
been given to the building of a college station. With some 
studio facilities provided, a small FM transmitter and the 
4t necessary equipment would not be beyond the college budget. 
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This would also have much educational value. 
~ Absolutely nothing, as far as I could discover, has been 
done in the use of~levision. There might be openings through 
film, However, television probably would not be good public 
relations for Goshen College at the present time. The conser-
vative constituency would probably disapprove. 
In conclusion, it would seem that radio and television 
as media have not been used a great deal in the last five 
years. Very little was done in the way of programing until 
1948. Probably part of the problem was the fact that there 
was no person available that had had sufficient experience in 
radio. In the area of special programing it might be said that 
the school did about as well as it could under the circum-
stances. 
However, in the area of cooperation with local stations 
and working with the facilities already available, it would 
seem that much was to be desired. For example, there was no 
indication that t here had ever been a radio news release sent 
out from the school. The local ~ TRC would have been very 
happy to use good stories about the only college in the 
county. Probably there would have been a number of programs 
each year that the station would have carried from the audi-
torium from which they were given. Local priviledges might 
ha ve been obtained for numbers of the music-lecture series. 
A nmnber of the special musical programs would have been of 
• local interest. 
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An institutional station would serve the college in pro-
bably the best 'Nay. It -could be used as an educational 
technique for students and at the same time be reaching the 
community near Goshen for a number of hours a day and for 
special functions. From the campus studios, too, programs 
could be transcribed or given outlet by wire to nearby com-
mercial stations or even network. 
III .• H. Other Media 
IIl.H. 1. Speakers and Other Services. 
The services of the college in this area largely consist 
in furnishing speakers and/or musicians for churches, clubs, 
and special occasions; in providing preachers from among the 
seminary students; and in arranging for traveling groups of 
students who give programs, mostly for churches and sister 
colleges. 
Little information was available on the nt~ber of speak-
ers and kind of appointments during the five years studied. 
The activity has been more or less decentralized, functioning 
through the personnel office and office of the assistant in 
public relations as well as other offices for special cases. 
Iviany of the appointments were made without any record whatever. 
When some person called in, a student or faculty member was 
contacted to fill the appointment if possible, the program 
was given and no record was made of the transaction. It was 
not possible to obtain any accurate estimate on this, but it 
• was thought that the total number would be somewhere between 
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200 and 300 appointments a year. Later computations confirm 
t his estimate . In '51-'52 the administrative assistant 
approved or arranged 394 programs including more than 200 
i n tours . 
A special attraction since the war has been the foreign 
students studying on the campus. The students, usually about 
20 representing as many as 10 countries outside territorial 
U. S. and Canada, were in demand by local clubs and churches 
as well as the more distant Mennonite churches. According to 
a statement in the '47-'48 annual report, foreign students 
made more than 150 appointments during the year . As know-
ledge of t he availability of t hese people became known t he 
demand increased. This would make the 200-300 estimate 
fe asible. 
Musical persons or groups on the campus were also re-
quested rather frequently. Though no accurate information 
was available, it was thought that about as many requests 
for musical talent as speaking talent were t aken care of . 
This medimn, it ·would seem, has been valuable in getting t he 
activities of Goshen Colle ge before t he public. 
A varia tion of t his service was the touring student 
groups . Every year during t he Ch:ristmas and Easter vacations 
tours were planned. ·for from one to four groups who traveled 
mainly to Mennonite Churches . The groups sometimes consisted 
ofmusica l organizations such as choruses or smaller musical 
~ groups a s quartets accompanied by speakers. I was able 
- to find record of tour schedules t ha t listed, during five years, 
a total of 360 programs. Of t hese 257 w~re given by small 
• 
groups consisting of a musical combination and speakers . 
Choral groups, with membership averaging 45-60 each, gave 
the remaining 103 programs. 
Of the total 360 stops made by touring groups, 55% (199} 
were in the states of Illinois, Michigan, Ohio, and Pennsyl-
vania. (Note--local Indiana appointments were not included 
in these itineraries. Special programs were _arranged for 
nearby churches and there were no available records concern-
ing them.) The other 45%· were scattered over 18 states, from 
Florida and New York to Oregon and California, and 3 Canadian 
prov:irees, Ontario, Saskatchewan, and Alberta. 
This total of 360 touring appointments added to the 
appointments made at special request, presuming 200 per year, 
would make a total of at least 1360 programs given more or 
less in direct promotion of the college. 
This medium seems to have been used comparably extensively 
and would appear to be an effective means of gaining publicity. 
It seems, however , that certain aspects need some objective 
evaluation. The tec~nique of touring student groups is a 
rather old custom and has, for lack of a better system, been 
continued in spite of some criticisms. To date very little, 
nothing systematic, has been done to determine the feeling of 
the people toward t he se tours. A number of criticisms are 
~ found in the files and others, I was told have come in orally . 
A study might bring out more and enable the college to i m-
prove the program. 
Tenerally, it would seem that this medium has been used 
fairly we ll as a whole but needs some reorganization to 
eliminate spotty coverag e and needs some re-evaluation and 
improvement. 
III.H. 2. Visual Aids (film) 
The college has done very little in preparing either 
movies or slides for promotion purposes. A collection of 
35 nun . slides of general intere s t is being made. About 75 
are available through the audio-visual office. A film strip 
of 35 mra . slides is being considered for use by the student 
field secretary. No movies have ever been use d for promo-
tional presentation. 
This type of promotion has been particularly undeveloped, 
and there are several a reas in whi ch the medium might be 
effec tive . Each year t here are, in several parts of the cottn-
try, meetings of the Goshen College Alu.nmi Associa tion . A 
visual presentation of the changes, needs, and life of Goshen 
might be an effective means of keeping alive the sense of be -
longing to the 11 old Alma Mater." It might serve to allay 
some of the estrangement felt by individuals vvho have re-
turned to a much changed school after a number of years away. 
• 
Actual pictures showing the needs of the college might make 
more real the appeal that was being made for funds . 
For a college that serves a definite constituency lo-
cated to a large extent in commtmities, a film shown to young 
people's groups might be a good tecln1ique for presenting the 
case for higher education to prospective students. Yom1g 
people have expressed an interest in meeting as a group with 
a representative of the college to talk over their problems. 
A carefully plaru1ed movie or even a film strip might be an 
excellent ice-breaker and a stimulant to discussion. A good 
film might rate showing at other places and occasions as a 
feature presentation. A very good one might provide a tele-
vision placement. The area at least deserves careful consid-
eration and exploration by the institution. 
III.H. 3. Special Events 
This classification could become rather involved and 
endless for a college, and as I found it difficult tomtain 
information on many aspects of the college's special event 
program, this will be limited to a brief discussion of the 
more directly promotional events. 
One of t he big events for a college is the annual home-
corning, an event aimed at the alumni of the school and de-
signed to bring them back on the campus, renew old friend-
ships and to keep alive their interest in the school. Goshen 's 
homecoming is at Thanksgiving time and is generally an all-out 
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and well-planned affair. Entertainments and social opportuni-
ties are provided. 
Each year a dinner is planned for Mennonite business men. 
A limited number are invited, attempting to get as many 
different men as possible over the years. A special feature 
of this is a Sunday morning breakfast flight for the men who 
come in by plane and for students in the Areo Club . In 1953, 
704 businessmen att;ended . 
In 1949 an open house for all the high school students 
of Elkhart County was held by the Science Club . Entertairunent, 
demonstrations and refresrunents were provided for more than 
200 guests who were taken on a conducted tour of the science 
building . This was largely for prospective students. 
A group of about 300 people from Goshen and vicinity 
attend the college church. For the men of the congregation, 
the college furnishes facilities for ,a dinner once each year . 
The Music-Lecture series gives an opportunity for people 
to attend campus programs and is particularly an opportunity 
for Goshenites to realize the cultural benefits that are 
brought to the city by the college . This series is of good 
quality including in 1952-1953, Robert Shaw Choral, Marian 
Anderson, Indiana University Symphony Orchestra, Carl Sand-
burg, etc •• The Union Auditorium capacity, 2500, is always 
sold out . 
Service clubs meet occasionally on the campus, dinner 
• guests of the Home Economics department . Usually, on these 
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4t occasions, the program contains some f eature about the college. 
• 
Freshman week at the college gives new students an oppor-
tm1ity to get somewhat acquainted with the school and begin 
orientation before the old students come back. 
Freshman week at the college gives new students an opp-
ortm1ity to get somewhat acquainted with the school and begin 
orientation before t he old students come back. 
Fre shman Parent's Day attracts parents of new students 
from several states. The program is planned to give them an 
opportunity to see where and how the son or daughter is liv-
ing and to get a picture of wl1at he really is doing. They 
tour t he campus and have social events where they can get 
acquainted with other freshmen and their parents. It is held 
a couple of months after school begins, after the parent is 
really getting anxious to see the student and the student is 
fairly well orientated in the new life. 
The school is frequently host to conferences or meetings 
of church-wide importance. This provides an opportunity for 
the college to extend its hospitality to many people otherwise 
not reached by the college, people who are important members 
of the supporting constituency. 
A number of events are scheduled especially for the stu-
dents . An effort is made to reach every member of the 
student body and to impregnate him with some of the basic 
philosophy of the school • 
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Special events and social media are of importance for a 
primarily social institution. Goshen is probably doing a 
fair job, but I, nor anyone else presumably, could find no 
data or organizable information by which the program could be 
evaluated. Much can be done, frequently with comparably 
little expense, by campus events that can not be done in any 
other way. It has been generally experienced that people 
appreciate a chance to look around the institution where they 
have or should have some interest. 
Responsibility for such events is delegated by the 
president. Often a faculty or faculty-student committee is 
appointed. 
III H. 4. Exhibits 
A number of conference and meetings are held each year 
in various parts of the lv.Lennoni te Church, the combined atten-
dance of which would reach several thousand church members. 
If all the conferences would be reached, probably over 50% 
of the constituency would be in attendance. 
At the most-important and church-wide conferences it is 
common practice for all Mennonite Colleges to put up exhibits. 
These include recent pictures displayed conveniently and all 
recent literature about or from the school. 
I was not able to find that any other displays had been 
made , such as in the town, etc. 
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·e Certainly national education ·week and similar events 
• 
would provide a real opportw1ity for getting college displays 
into high schools and perhaps in a prominent place in the 
town. Perhaps a store could be persuaded to donate show 
window space to city schools and the college for displays as 
an accompaniment for a school sale or just as public relations. 
III.H. 5. Student Solicitation 
An attempt is made to contact personally every Mennonite 
high school graduate and any older Mennonites who are pros-
pective students in the Goshen College area. Usually a new 
piece of literature is prepared each year. With this and all 
the other material available, including catalogs and pictures, 
faculty members are sent to all parts of the Goshen Colle ge 
area. The church leaders are also visited by the faculty 
members. 
IIl·H. 6. Baggage Stickers, Pennants, Sweaters, etc. 
These awards and identification articles serve to promote 
Goshen College and thus might rate the classification of 
media, though generally they would be considered seperately. 
Goshen gives sweaters and other awards to musicians and 
athletes. Stickers and pennants are available at the college 
book store. 
Conclusions 
For most part, specific criticisms were made with 
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each mediu.111 discussed, but to these must be added a few 
general suggestions. 
The most obvious need is for administrative organization 
and centralization. Most of the media were used with plan-
ning and fairly slcillful execution, but the thing that was 
lacking was the over-all planning in integration of the entire 
public relations program. A skilled person is needed for this . 
Four factors should be considered . The first is the ob-
jectives and purposes of the institution. By these the other 
factors will be interpreted. 
The second is the publics which the school must reach . 
Emerson Reck lists 30 publics for the average college or 
university. Some are more important and more distinct than 
the others, but upon these publics depends the life of the 
institution. The story of the college must be presented to 
these publics continually and effec tively. 
The third factor is the media available. The means of 
presenting the institution must be approved , efficient and 
effective. There must be persons able to use the media . 
The last is the budget available. 
A careful consideration of these four factors should give 
several results to Goshen College. It should eliminate spotty 
coverage and make sure that every group is exposed to the 
message of the school without giving any one public more than 
necessary. It should correlate the media to the public being 
reached. Old and ineffective media should be discarded for 
more effective. Unnecessary and tULdirected activity should 
be channelled so as to give maximw:n value . Funds should be 
distributed so as to give maximum effectiveness. The ob-
jectives of t he institution will be a factor in each decision . 
A trained individual coordinating the college ' s program might 
cost less than he would save . 
Another need is for evaluation. A number of seemingly 
good things are being done at the present, but not enough is 
~nown about the eff ectiveness of each mediwu nor t he total 
effect of all. Perhaps energy is being put into methods that 
are having, little, or even a negative effect. 
One technique that would help is simply the keeping of 
careful records with some tabulation to make the material 
useful. Good records should be of considerable value in 
evaluating the program. 
Some methods of taking the temperatu.re of the publics 
would be useful. In terms of the constituency 's likes and 
dislikes the program could be revised andnproved . 
This paper has not been exhaustive in coverage of the media , 
in analysis nor in reco~~endation . I t is hoped tha t what ha s 
been done might be useful . 
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CHAPTER IV 
UESTIONI~AIRE STUDY OF PARENTS I NFORMATION 
Goshen College does not possess any official organ of 
int erpretation. The student newspaper controlled by student 
staff of t he institution, published bi-weekly, represents the 
campus activities in a good way and is used at present for 
some official administrative ar1nouncements. Hovvever , it is 
not possible to use this newspaper as a widely distributed 
representative of Goshen Colle ge for the administration feels 
it is impossible to have a nevvspaper produced which will 
adequately represent the college, not offend constituents with 
certain of its 11 unorthodox11 student ideas, and still maintain 
a free and motivated student staff . Board of Education mem-
bers are frequently har a s sing the administration as a result 
of statements in the student newspaper . Prospective students, 
however, receive the student edition of the college Record . 
The AlUlillli Newsletter is officially the organ of the 
Goshen College Alumni Association . It is fully official as 
far as administrative control is concerned. However it con-
tains a large portion of personal news and items about alumni. 
This is circulated to the 6, 000 plus individuals on the alunmi 
mailing list, but is not considered the correct kind of material 
for wide distribution to parents, donors, prospective students, 
etc. , etc • . Because of this set of facts the NCA Study 
Com..rnittee became interested in the Goshen College informational 
program to several of its specialized public, such as parents, 
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donors, and alumni. Among the other studies done by the 
committee the author completed a study of parents information 
and attitudes with a post card questionnaire. 
Little is done by way of systematically informing the 
parents of Goshen College students. Colle ge students are 
officially encouraged to send the college newspaper home . 
Each fall there is a "freshman parents' day 11 at which time 
the parents of all freslnnan are invited to come to the campus 
for one day of activity and fellowship. During the past 
two years the Young People 's Christian Association prepared 
a calendar bi-monthly giving all the student activities for 
the t wo months in a handy printed form. This was sent out 
by the Office of Public Services to all students' parents, 
frequently with a letter calling to attention some of the 
events on the calendar and giving certain ldnds of invitations, 
information, etc. The Study Committee felt, therefore, that 
it wouldbe wise to give the parents at least some opportunity 
to express their feeling about their contact with Goshen 
College. In line with this aletter and a business reply 
post card were prepared to be sent out with the regular mail-
ing of the YPCA Calendar. The results are tabulated below. 
A copy of the letter and business reply post card are included 
in Appendix • 
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I receive the Record regularly 
The Y.P .C.A. calendar is useful 
I receive the Alumni News Letter 
I feel that the information that I receive 
from Goshen College is quite adequate* 
(Special tabulation. · See below .) 
not quite adequate* 
I would like to knovv a bout: 
Administrative policies 
Personnel policies 
Student activities 
Other campus activities 
News of other parents 
News of other alurrmi 
Important studies, trends, etc. 
Other items of interest 
I would like fellowship meetings planned for 
parents of Goshen College students. 
My information about Goshen College is a 
Adequate 
Not quite adequate 
No response, asks for information 
No response, asks no information 
Adequate but asks information 
31 
48 
21 
12 
10 
16 
8 
9 
5 
17 
12 
12 
23 
14 
4 
3 
10 
23 
6 
33 
Total: 
54 replies •• 
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Special cross-tabulation on those asking 
for more information: (Total 28) : Alumni vs Non-Alumni: 
Alumni: information adequate 
Altmi: would lilce more 
informa,tion 
Total alumni: 
Non-Alumni: information adequate 
Non-Alumni: would like more 
information 
Total Non- Altunni 
Grand total 
26 (48fb informa-
tion adequate) 
28 (52% requesting 
more information) 
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17% of parents are almani (total 98) 
21% of alumni parents answered (total 21) 
83% parents non-alwm~i (total 470 ) 
7% non-almnni parents answering (total 33) 
58% non-alumni parents answering requested more information 
(total 19) 
43~ alumni parents answering requested more information 
(total 9 ) 
Probably the most significant single result of this 
questionnaire was the low percentage of replies. At the time 
the study was completed only 54 replies were in. Since t hen 
a nmnber have come in but the percentage still remains below 
ten per cent. A total of 625 were sent out. There was some 
division in the Committee as to what this figure meant. 
The mast obvious conclusion one would come to would be 
that parents are generally pretty disinterested in the school 
. tt t heir children attend . They are probably more interested in 
their s on or daughter as an individual and are much more 
• 
anxious to get letters then to get official information 
and interpretations of the institution. One would judge at 
least that the 90 per cent not replying had no particularly 
great tension about t heir information about Goshen College, at 
least were not spending a great deal of time thinking about 
it. Othe~vise, they would have used the opportunity to 
express themselves when a simp le, check-off, opportunity 
post-paid was given. 
The response revealed probably also indicates t he 
difficulties inherent in a ma iled questionnaire. It is 
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possible that the s hortened post-card form of the question-
nair e was inadequate for individuals to express the opinions 
tha t t hey really had and that consequently avoided answering 
it on that basis. However, probably a ,more likely destination ,, 
was a "circular file 11 somewhere close inside the front door. 
It is noted that Alumni Parents responded exactly three times 
as well a s non-alumni parents . - Apparently their having att-
ended the institution gave an attitude of cooperation and a 
pr edisposition to help with such a study . 
It is interesting to note , however , that of the total non-
alumni pa rents who answered, 58 per cent requested more in-
formation, while of the alwnni parents who answered, only 
43 per cent requested more information . One might have 
expected a reverse set of statistics, however, this may 
indica te the value of a magazine such as the Alrunni News-
letter, which the alumni parents are receiving. At l ea st it 
points up the fact that t here is grea t opportunity to inform 
t hose parents who have not attended the institution . 
Probably of greatest concern, however, is t he fact~ t he 
comp l ancy probably shown here. For a college such as Goshen, 
serving a particular constituency, represen ting a particular 
set of i deals, values, etc., t he study conunittee had hoped 
t ha t t he parents of students of such an institution would be 
grea tly concerned about the actual admi nistra tion, goals, 
ideals, and practice, and about t he kind of lif e their son 
or daughter was living. This hoped-for result is of extreme 
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importance to an institution of this kind . The complacency ::, 
may be better then antagonism. A l arge se gment of the cons ti-
tuency this college serves is not interested in the higher 
education as is complacent about what goes on in the insti-
tution. One would suspect , then, that this kind of res-
ponse indicates a certain 11 social-climbing1 nature of sending 
children to college. By far the ma jority of pa rents of Goshen 
College students, represent lower middle class or l ower class 
homes where the father is a laborer, usually a farmer . 
Many of these individuals do not see genuine benefits of a 
college education but do see that it is an opporttmity to get 
their youngs t ers 11 ahead in the vwrld 11 • One suspects, t_ en, 
that the absence of response at this point indi cates as 
loudly as voiced antagonisms , a demand for continued informa-
tion program • This probably also indicates the something 
of the 11 in-group 11 nature of an effective information pro-
gram of this public • 
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CHAPTER V 
QUESTIONNAIRE STUDY OF ADhiiTTED GOSHEfl COLLEGE STUDi£lh'S 
V. A. Purpose arrl Concepts 
As was pointed out previously Goshen College is designed 
to attract a particular group of students, member s of the Old 
I\lennonite church and rela ted gr oups. A continued and r a t her 
specialized effort is made to sell Goshen College to this 
gr oup , as v1a s noted in the pr evious study . The basic pro-
blems of t he Public Rela t i ons department is t hen , What are 
t he values and perceptions of t he students a ttending Goshen 
College? How do the concepts use d in publicity and i nforma t i on 
progr am agree with the concepts and ideas t ha t the students 
have concerning t he schoo l they have chosen? Wha t are the 
weak points? Wl1a t might be sold further, and in what way 
should current policies and administrative techniques be 
altered to fit the ctiTrent value system of prospective cus-
tomers? 
For example, Goshen Colle ge annually spends $4000 to 
$ 5000 to send camp us choral groups, gospel teams, and other 
itine rant student groups on tour throughout t he liennoni te 
constituency. How do t he prospective students feel about 
t hi s kind of technique? Is it appreciated? Do t hey not go 
to hear t hem? Is it in line vvith t he concept of what Goshen 
Colle ge , their college; ought to be? 
56 
V. B. Questio~naire 
It wa s felt that one of t he best techniques for obtain-
ing answers to t he above questions would be to contact students 
who had just arrived here . This would eliminate the effe~ts 
of cer tain administrative policies and propaganda influencing 
t he student ' s concept of what t he institution actually wa s . 
For t his purpose a que stionnaire was drawn up. A question-
naira wa s obtained through the research director of t he 
American Colleges Public Relations Association, which has 
been used f or similar purposes at Michigan State College and 
other college s. This wa s studied and modified t o include 
specialized a spects of Goshen College, and adopted for t he 
pt~pose of t his survey in the form attached in Appendix B. 
The goal of this research was to obtain some measure of the 
prospective students ' evaluation of the several media used 
by the colle ge, as well as some of the factors that certain 
influences on the prospective students . The questionnaire is 
consequently divided into t hree areas: 
1 . Concerning sources of informa tion, or chan~els 
through which the information reached the pros -
pective student . The sources of information were 
r a ted ac cording to a given key . 
2. Concerning factors in the choice of Goshen Colle ge. 
3. 
Certa in aspects of Goshen College were listed and 
a key given so that the particular factor might be 
rated either as an important one, or an nnimportant 
one , or a negative fa ctor . 
Concerning influence exerted on the prospective 
student. This included individuals with whom a 
prospective student was likely to come into close 
contact in connection with t he consideration of a 
proposed college. A r ating key gave a choice of 
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response from very influential toward coming to Goshen College 
to exerting a negative influence on the student's decision. 
V. C. The Sample 
The questionnaire was sent to students admitted to Goshen 
College after their admission, but before attended Goshen 
College. This work was done largely during the smmner of 
1952. .At the time of the calculation in August , 1952, 85 
questionnaires had been returned. 
v. D. The Results 
The returned question...'l.aires were sorted into 20 folders , 
categorized by geographical area and sex. Ten areas were 
fixed, which represent distinct groups of college 's con-
stituency, and each area was divided into male and female . 
The following tables give the results of the questionnaire 
responses . These totals do not usually equal the total 
number of questio1~aires as some responses were admitted on 
almost all questi onnaires . 
Responses are reported opposite each question in the 
questiom~aire, giving the number of responses in each category . 
Tables li through VII give the actual number of responses 
broken down in tables II throughN according to sex and in 
tables V through VII according to Geographical area . The 
second set of tables VIII through XII I report responses 
reduced to percentages--the total column being given in 
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nwnbers of response. The final tables, XIV through XIX give 
a weighting of each of the sources of information, factors in 
choice, and sources of influence. The ratings were prepared 
by multiplying the weight as indicated in the key (3,2,1, 0} 
times the percentage of responses i n each areas. Extensive 
checking has indicated that probably this represents the best 
analysis of the total information received on the questionnaire. 
These ratings were studied by a number of administrative 
officers and by the NCA Study Committee and it was felt 
t hese represent most clearly the responses on the question-
naire • 
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TABLE II 
Sources of Information About Goshen College 
e Number of Responses 
• 
Key: Column 3 ------ the primary source of information. 
9 Column 2 ------ an important source but not a primary one. 
Column 1 -~---- not very important information through this channel. 
Column 0 ------ little or no information through this channel. 
Column T ------ Total 
1. Friends at Goshen College 
2. Visits to the campus for programs 
or other events 
3. Parents 
4. "College Day" at my High School 
5. Bulletins and pamphlets from G.C. 
6. "'rhe :Niaple Leaf" 
7. 11The .Recordtt 
8. Articles about G.C. in church 
publications 
9. Personal correspondence with G.C. 
10. Information in local or national 
newspapers and magazines. 
11. G. C. Alumni meetings in my area 
12. G. c. representative who visited me 
13. G. c. choruses, etc., who gave 
programs in my community 
14 . Books & articles by Goshen faculty 
and students 
15. Special visits on campus for 
information and interviews • 
3 2 1 0 T 3 2 1 0 T 3 2 1 0 T 
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TABLE III 
Factor s i n Choice 
Key: Column 3 --- Among t he mos t important sources. 
Column 2 --- An important but not among the most important. 
Column 1 --- Just imp .• ortant enough to be mentioned. 
Column 0 --- An unimportant factor 
Col~n N --~ This factor was a negative i nfluence 
Column T ... .. Total 
20 
20. Outstandi ng courses in the field 
have chosen 
21 . A one or two-year certificate 
22 . Gen.Ed. program gives me t wo yrs . 
to consider my major 
23. Students have the reputation of 
being friendly 
24. The campus is beautif'ti l 
25. Goshen i s near my home 
26 . I can commute daily 
27. The expenses are reasonab l e 
28 . There i s opportunity towork 
29. I r eceived a scholarship 
36. Lecture-1\fusic Ser ies 
31. G.C. is fully accredited--good 
scholastic reputation _ 
32 . Chances are good for getting into 
graduate school 
33. An atmosphere of seriousness 
and s cholarliness 
34 . Faculty is of high quality acad-
emically 
35. Faciliti es ~ program for intra-
mural athletics. 
36. Recreational facilities 
37e Faculty is Christian---classes 
given a Christian emphas is 
38. Goshen i s a Mennonite College 
39e Chr istian living on the campus 
40. Friends are attending G.c .. 
41. Agreement with the object ives and 
standards of the school 
42 . Goshen is co- educational 
I 
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Key a 
46. 
47. 
48. 
49. 
50. 
e 51. 
52. 
53. 
54. 
55. 
56 • 
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Column 2 
Column l 
Column 0 
Column N 
Column T 
My mother 
My father 
TABLE IV 
Influence Table 
__ .., very influential 
involved to a minor degr ee 
--- nothing to do with the decision 
--- negative influenc~ in your situation 
--- ·rotal 
.! h i gh school teacher 
My high school c ounsellor 
My high school principal 
N.'Y sister 
My brother 
My friend now enrolled at G. c. 
A representative i'rom G.c. (at 
home at rn:y high school) 
An alumnus 
My pastor 
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TABLE V 
Sources of Information About Goshen College - Ar ea 
Keya Column 3 ------ the pr imary source of information. 
Column 2 ------ an important source but not a pr imary one. 
1. 
2. 
3. 
4. 
5. 
6. 
7. 
8. 
9. 
lOe 
11. 
12. 
13. 
14. 
15. 
Column 1 -·---- not very important information through this channel. 
Column 0 ------ little or no information through this channel. 
Column T ----~- Total. 
Friends at Goshen College 
Visits to the campus for programs 
or other events 
Parents 
"College Day" at my High School 
Bulletins and pamphlets from G.C. 
11The Maple Leaf" 
"'fhe Record 11 
Articles about G. C. in chur ch 
publications 
Personal correspondence with G.C. 
I nfo rmation in local or national 
newspapers and magazines 
G. c. Alumni meetings in my area 
G. c. representatives who visited me 
G. C. cnoruses, etc. , who gave 
programs in my comnmnity. 
Books & articles by Goshen faculty 
and students . 
Special visits on campus for informa-
tion and interviews 
3 2 1 0 T 3 2 1 6 T 3 2 1 0 T 
A & I* D 
I: Eastern Pennsylvania and other 
states east of Indiana . 
* B,C , F,G, H, &J: Ohio, Ontario, WesteE 
Penna., Ill. , Iovm, & other states 
west of Indiam 
* D & E: Indiana and Michigan 
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TABLE VI 
Factors in Choice - Area 
Key: Column 3 --- among the most important sources. 
Column 2 --- an important but not among the most important. 
Column 1 --- just important enough to be mentioned. 
Column 0 --- an uminportant factor 
Column N --- This factor was a negative influence 
Column T --- Total 
20. Outstanding courses in the field 
have chosen 
21. A one or two-year certificate 
22. Gen.Ed program gives me two years 
to consider my major 
23. Students have the reputation of 
being friendly. 
24. The campus is beautiful 
25. Goshen is near my homel 
26. I can commute daily. 
27. The expenses are reasonable 
28. There is opportunity to work 
29. I received a scholarship 
30. Lecture-Iil'tusic series 
31. G.C. is fully accredited---good 
scholastic reputation 
32. Chances are good for getting into 
graduate school. 
33. An atmosphere of seriousness and 
scholarliness 
34. Faculty is of high quality 
academically 
35. Facilities & program for 
intramural athletics 
36. Recreational facilities 
37. Faculty is Christian---classes 
are given a Christian emphasis 
38. ~-' Goshen is a Mennonite College 
I 
2 
5 5 
1 2 3 2 
0 4 4 2 
5 5 1 1 
1 4 1 6 
1 5 4 1 
3 5 3 1 
2 3 6 1 
3 6 3 0 
I 
7 2 3 11 7' 
• 
Table VI, c ontinued 
39. Christian living on the campus 
40 . Friends are attending at G. c. 
41. Agreement with the objectives and 
standards of the school 
42. Goshen is co-educational 
* A & Is Eastern Penns~rl vania and 
other st ates east of Indiana. 
* B,C, F,G,H, J: Ohio, Ontario, Western 
Penna., Illinois , Iowa, & 
other states west of Indiana. 
* D & E: Indiana and Michigan 
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TABLE VII 
Influence Tables - Area 
Key: Column 2 very i nfluential 
ColQmn 1 involved to a minor degree 
Column 0 nothing· to do with ·the deci sion 
Column N --- negative influence in your situation 
Column T --- Total 
46. My mother 
47. :My father 
48. A high school teacher 
49. My high school counsellor 
50. My hi g..ll school principal 
51. My s ister 
52. My friend now enrolled at G.C. 
53. My brother 
54. A representative from G.C .(at 
home at my high school) 
55 . An alumnus 
56. My: pa stor 
* A & I: Eastern Penna., and other 
states east of Indiana. 
* B~C,F,G,H,& Jr Ohio , Ontario, 
Western Penna., Illinois, 
Iowa, and other states 
wes t of Indiana. . 
* D & E; Indiana and Michigan 
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SOURCES OF 
\ 
1. Friends at Goshen College 
2. Visits to the campus for pro-
grams or other events. 
3. Parents 
4. "College :oa.y" at my high 
TABLE VIII 
5. Bulle tins and pamphlets from G 
6. "The 11a.p le Lear" 
78 "The Record." 
B. Articles about G.c. in church 
publications 
9. Personal correspondence with 
G. c. officials 
10. Informa.tio·n in local or 
national newspapers & magazines 
11. G. c. Alumni meetings in my 
area 
12. G.C. representative who 
visited me .. 
13 . G.C. choruses, etc., who gave 
programs in my community. 
14. Books & articles by Goshen 
faculty and students. 
15. Special visits on campus for 
information and interviews. 
67 
99 
64 
12 
7 
• 
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TABLE IX 
Factors in Choice -- Percentages 
~eya Column 3 --- Among the most important sources. 
Column 2 --- An important but not among the most important. 
Column 1 --- Just important enough to b e mentioned. 
Column 0 --- An unimportant factor; 
Column N --- This factor wa s a negative influence. 
21. Two-yr. certificate 
22. Gen. Ed. program--time 
to consider my major 
23. Students---fr iendly 
2'4. Beautiful campus 
25 .. Goshen is near home 
26. I can commute daily 
27. Expenses are reasonable 
28. Wor k opportunity 
29. I received a scholar-
ship 
30. Lecture-~fu sic Series 
31. G.C. is fully accredited 
Good scholasti c reputati 
32. Chances are good for ge 
ting into grad. school 
33. Atmosphere of seriousnes 
&: cholarliness 
34. 
ity academically 
35. Facilities & program :fbr 
intramural athletics 
36. Re~eational facilities 
37. Faculty is Christian 
Classes--Ch. emphasi s 
38. Is a Mennonite College 
Male Female 
-total) 
3 2 1 0 N( No 3 2 
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Table IX, continued 
39. Christian living onthe 
campus. 
40. Friends at G. c. 
41. Agreement with the ob-
jectectives & standards 
of school. 
233'{ -2) 
42. Goshen is co-educationd 0(64 155(-o) ~~~~~~~~~~~~~~~~~~~~ 
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TABLE X 
Influence - Percentages 
Key: Column 2 ---very influential 
Column 1 --- involved to a minor degree 
Column 0 --- nothing to do with the decision 
Column N -~- negative influence in your situation 
Column T - -- Total 
46 . My mother 
47. My f ather 
48. A high s chool teacher 
49. My high school counsellor 
50. My hi gh school princi pal 
51. My sis t er 
52. A fr iend at G. c. 
54. A r epresentative from G.C. 
55. An alumnus 
56. My pastor 
•2x% + lx% + Ox%=R 
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TABLE XI 
Sources of Information About Goshen College - Area 
Percentages 
Key: Column 3 ------ the primary source of information. 
Column 2 ------ an important source but not a primary one. 
Column 1 ------ not very important information through this channel. 
Column 0 ------ little or no information through this channel. 
Column T ------ Total 
1. Friends at Goshen College 
2. Visits to the campus for 
programs or other events 
3. Parents 
4. "College Day" at my H. s. 
5. Bulletins and pamphlets from 
G. C. 
6. "The Maple Lear" 
7. ~\The Record" 
8. Articles about G.C. in church 
publications 
9. Personal correspondence with 
G.C. 
10. Information in local or natio 
al newspaper s & magazines 
ll.. G.C. Alumni meetings in my ar 
12. G.C. representatives who 
visited me. 
13. G.C . choruses, eto., who gave 
programs in my community 
14. Books & articles by Goshen 
faculty and students. 
15. Special visits on campus for 
information & interviews. 
B,C,F,G,H&J* D & E* 
* A & I: Eastern Pennsylvania and other states 
east of Indiana 
* B,C,F,G,H,& Ja Ohio, Ontario, Western Penna., 
Illinois, Iovm & other states 
west of Indiana 
* D & Ea Indiana and Michigan 
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TABLE XII 
Factors in Choice - Area - Percentages 
Keya Column 3 --- Among t he most important sources . 
Column 2 --- An important but not among t he mos t important. 
Column 1 --- Just important enough t o be mentioned. 
Column 0 - - - An unimportant factor. 
Column N --- This factor was a negative influence. 
Column T --- Total 
D. & E. * 
20. Cour ses 
21. One-t wo-yr. cours es 
22 . Gen .Ed. programs to 
consider mymajor. 
23. Students are friendly 
24. Campus is beautiful 
25. ; Goshen is near home 
26 . I can commute daily. 
27. The expenses are 
reasonab l e 
28. There is opport unity 
to wor k 
29. I received a scholar-
ship 
30. Lecture- Mus ic Series 
31. 
32. 
34. 
35 . 
36. 
37, 
38 .. 
G.C is fully accredited 
good scholastic reputati n 
Chances are good for j33 
graduate s chool 
An atmosphere of ser- 45 
iousness & s cholarlin~ f 
Faculty i s high quality 2 2 
a cad ami ca lly. 
Faci lities & program 1 .5 0 8 oK12 
for intramural athletks 
Recreational facilities 
Faculty i s Christ i an 
classes --Ch. emphasis 
Is a Mennonite coll ege 
l::1 
3(15J 
(16) 
o o1(17)
1 0! 16) 
s sj(17)JI 
0 01(17) 
l 
15)1 
17) 
17) 
72 
• 
Table XII, continued 
3 9. Christian living on t.b:l 
campus . 
40. Friends attending G.C. 
B, C,F, G,H,J* 
41. Agreement with the ob-
jectives & standards of 
t he school . 
42. Goshen is co-educationa ~~.:;..:J~-=.t~:..:.l.....;::.&.;;;~~.:J.....:~::.:.:!J........:::J.::.:::..:::....:.~i.:..4-....:J.~::..a 
*A & Il Eastern Penna., and other states east 
of Indiana. 
*B, C, F,G , R~Jt Ohio , Ontario, Wes tern Penna., 
Illinois, Iowa & other stat es west 
of Indiana. 
*D & E: Indiana and Michigan • 
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TABlE XIII 
Influence Tables - Area - Percentages 
Key: Column 2 --- very influential 
Column 1 --- involved to a minor degree 
Column 0 --- nothing to do with the decision 
Column N --- negative influence in your situation 
Column T --- Total 
46. My mother 
47. My father 
48.. A high school teacher 
49. My high school counsellor 
50. ~~ high school pr~ncipal 
51. My sister 
52. My friend enrolled at G.c. 
53. :My brother 
54. A representative from G.C. 
(at home at my h. s.) 
55. An alumnus 
56. My pastor 
B,C,F,G,H,J* 
* A & I: Eastern Penna., and other states 
east of' Indiana. 
* B,C,F,G,H, & Ja Ohio, Ontario, West ern 
Penna., Illinois, Iowa., and other 
states west of Indiana. 
• D & E: Indiana and Michigan 
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TABLE Xli 
Source of Information 
Ranked by Rating (See Table VIII) 
Rating 
183 - Friends at Goshen College 
142:;- Choruses and other Goshen College groups 
giving programs in my community 
136 - Bulletins and pamphlets from Goshen College 
118 - Visits to the campus for programs and other 
events. 
115 - Parents 
99 - Articles about Goshen College in church 
publications 
79 ~- ~The "Maple Lear" 
76 - Books and art i cles by Goshen College f aculty 
and students 
69 - "The Record" 
64 - Personal correspondence with Goshen College 
officials 
57 - Special visits to the campus for information 
12 - ••college Day" at my high ;chool 
12- Information in local or national newspapers 
and rna gaz ine s 
7 - Alumni meetings 
TABLE rr·. 
Source of Information 
Ranked by primary source (See Tabla VIII) 
% 
27 
14 
9 
- l1'riends at .. IJoshen College 
- Parents 
- Visits to the campus for programs and 
other events. 
8 - Goshen College choruses~ etc., who gave 
programs in my colDIIUlnity 
6 - "The Maple Leaf'" 
6 - Special visit s to the campus 
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TABLE XVI 
Factors in Choice 
Raruced by Rating (See Table IX) (% negative influence) 
Rating (negative 
261 (-o) 
240 (-o) 
238 (-2) 
233 (-2) 
231 (-3) 
211 (-2) 
192 (-2) 
167 (-3) 
167 (-3) 
155 (-0~ 
132 (-4 
129 (-0) 
127 (-5) 
126 (-S) 
126 (-3) 
124 (-0) 
122 (-9j 
107 (-2 
93 (-6) 
69 (-30) 
63 (-27) 
42 (-6) 
24 (-33) 
influence) 
- Faculty and classes are Christian 
- Goshen College is fully accredit ed . 
Good scholastic rating 
- Mennonite college 
- In agreement with the standards and 
objectives of the school 
- Christian living is consistently prac-
ticed on campus 
- Faculty of high quality academically 
- It offer s outstanding courses in the 
fi eld that I have chosen for life work 
- The expenses are reasonable 
- Atmosphere of seriousness and scholarliness 
among students an~ fuoulty 
- Goshen College is co-educational 
- Opportunities for graduate school reception 
- Recreational facilities are good 
- Friends at Goshen College 
- Lecture-music series outstanding at 
Goshen College 
- Opportunity to work for all or part of 
expenses 
- Beaut iful campus 
- Students friendly 
-Good facilities and program for intra-
mural athletics 
- General educational program gives me 2 yrs. 
to consider my major 
- I received a scholarship which pays part 
of my expenses . 
- Goshen College is near my home 
· - I can obtain a :·;.one- or two-year certificate 
after completing 32 or 64 hrs. of work 
- I can commute daily 
TAB I.E XVI:i[ 
Factors in Choice 
Ranked by percent indi cati~ "Among the Most Important" 
% 
71 - Classes are given Christian emphasis 
61 - Goshen College is Mennonite 
56 - Christian living is consistently practiced on the ca~pus 
54 - Good scholastic reputation 
52 ~ In agreement with the objectives and standards of the school 
38 - Faculty is of high qUality academically 
35 - It offers outstanding courses in the field I have chosen for my life's 
22 - and the rest alllower work 
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Ranked by Rating 
TABLE XVIII 
Influence 
Rating (% negati ve influence) 
110 
96 
76,, 
66 
62 
59 
50 
43 
25 
24 
14 
(-3) 
(-1) (-o) 
(~1) 
(-:3) 
(-3) (-o) 
(-3) 
(-ll) 
(-4) 
(-7) 
- Mother 
- Father 
- Friend at Goshen College 
-An alumnus 
- Sister 
- Pastor 
- Goshen College representative 
- Brother 
- High School teacher 
- High School principal 
- High School pounsellor 
TABLE XVIX 
Influence 
Rating by percentage "Very influential" 
% 
42 - Mother 
:n - Father 
22 - Sister 
18 - Alumnus 
17- Friends at Goshen College 
16 - Brother 
14 - Pasto r 
6 - the rest below 
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V. E. Interpretive Analysis 
~he following pa ragra~hs are from the interpretation 
of this research which I had written in the annual report 
to the president . I include it here because, one, it is 
wri tten in the jargon of the institution and indicates in 
a more concrete t he value of the research to the institu-
tion in terms of the i nstitutions own values; and, two, 
this report has been rea d, considered and approved by t he 
NCA. study committee as a correct interpretation of the 
research. I will comment further followi ng this report. 
To The President of Goshen College 
The goal of this research wa s to obtain some measure 
of the effectiveness of the several media used by the col-
lege , as well as the factors and individuals exerting 
influence on prospective students. To do this, t hi s 
offi ce prepared a questionnaire which was mailed to stud-
ents shortly after they were admitted . This questionnaire 
is attached below, along with tables giving t he number and 
percentage of responses to each question, by sexes. The 
total value of t he particular item was given a total rat-
i ng based on a weighted analysis of t he responses explained 
~ 
on the tables below. On the basis of these ratings t he 
questions were ranked in importance. Though the assumption 
behind t he weighting of the responses is open to challenge, 
it is believe that the final ranking represents more or 
~ less the feeling indicated by the responses of t he incoming 
students. 
79 
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Three areas of student solicitatioruwere investigated: 
(1) sources of information. (2} factors influencing the 
choice, and (3) persons influencing indiV:hdU.als. 
In the f irst section, 11 Sources of Information11 about 
Goshen College, the student was asked to rate fifteen 
sources according to t he key listed with the table. 
Ranked highest, by some considerable margin, as a source 
of information, were the prospective student 's 11 friends at 
Goshen College." This verifies, I believe, something of 
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the close personal relationship of the college with its 
constituency. It will be noticed below that the Goshen 
College students are not only primary sources of information, 
but also a great influence on prospective students. This 
may give us some key to the direction our public relations 
in student recruitment activity should take. It points 
out, as does t he section below on factors in the choice, 
that our public relations potential lies very largely in 
wha t is actually produced on the Goshen College campus. A 
happy student body that is being spiritually benefitted and 
scholastically challenged is probably the only dependable 
way to make Goshen College truly inviting. It states agin 
the old public relations postulate that only the truth is 
worth saying . 
Significant, however, in this list of sources of in-
formation are the items ranking two, three , and four: 
4t choruses and special programs given in home communities, 
bulletins, and pamphlets, and campus programs. These all 
rank comparatively very high and represent largely direct 
public relations attempts by the College. This probably 
gives some of the ans'!J11er to the question, "How do people 
feel about the Goshen programs?" and 11 Do they read the stuff 
• 
we send out?" Apparently these items carry considerable 
weight. The fact that all these items rank reasonably high 
on the absolute scale, with three hundred possible, indicates 
that these factors are operating effectively. 
The scale would also indicate that articles in church 
publications, "The Maple Leaf", boolcs and articles by 
faculty and students, "The Record", personal correspondence, 
Goshen College representatives, and special visits to the 
campus for information are functioning to some extent. The 
percentages show that these items are of considerable 
importance to a group of people, but of lesser importance 
to a majority. The ranking seems to indicate that college 
days and national publicity are not fm1ctioning to a large 
extent. 
It seems notable that alumni meetimgs rank at the 
bottom of this total list. Perhaps it is not conceived as 
a student recruitment technique primarily, though many 
colleges do consider it so. It is noted, howeffer, that 
one individual counted this as a primary source of informa-
S]L ,_ 
tion. Though this is quite the exception in the group this 
might indicate some of the potential of .the alumni meetings 
for student recruitment. At any rate, the responses show 
an almost total absence from our student recruitment pro-
gram at present . This might deserve some consideration. 
A second rarucing, based on the percentage of indivi-
duals marking this a primary source of information, is 
given . In this case it does not add much new information, 
probably . 
Factors in Choice 
A second area investigated was factors in the student's 
choice of Goshen College. In this part of the questionnaire 
the students were asked to rate the merits or demerits of 
certain aspects of Goshen College, according to the key 
listed with the tables. The ranking .. recorded here is pre-
pared on the same basis of the weighted percentage of 
responses . 
The responses of these students gives an interesting 
constellation of factors heading the rallicing scale. One, 
three, four, five , respectively, are that; "the faculty is 
Christian and all classes are given a Christian emphasis 11 ; 
"Goshen is a Mennonite college"; 11 I am in agreement with 
the objectives and standards of the school"; and "Christian 
living is consistently practiced on the campus." It is 
• 
• 
difficult to say how this reflects the true feeling of in-
coming students, versus the value system of the Mennonite 
culture from which t he students come. However, it does 
seem good that these students reflect this kind of value 
system and are not afraid to enthusiastically credit Goshen 
College for being aligned with those values. I think it 
must be said also, in all fairness, that in these items a 
good bit of the innate bias of this sample is reflected, 
namely that we have the responses of students who ,P.ave 
chosen Goshen College . All those who have chosen other 
schools are excluded. Vfuat the other students would say 
about Goshen College is not known. 
It seems to me that this primary set of factors, 
drawn from the responses of these students, may be taken 
by the college administration more as a challenge than as 
a source of satisfaction. It seems to me that this reflects 
irrevocably that what the students, the parents of the 
students, and the general culture from which these students 
come to us are interested in is a Christian college. This 
would indicate that more of our time should be devoted to 
this aspect than any other, and that on this factor the 
success or failure of Goshen College hangs . It is probably 
fair to say, on the other hand, that this relects some of 
the work that has been· ~ done at Goshen College. The admin-
istration has emphasized that Goshen College is a Christian 
college, probably a particular kind of Christian college, 
• 
and as a result of this has attracted the students inter-
ested in what Goshen has to offer . At any rate, I be-
lieve that this indication, along with the indication that 
the students of Goshen College are its primary media for 
giving information to pnspective students, should make us 
keenly aware of the need for maintaining an attitude of 
Christian discipleship on our campus in a way that will be 
felt and understood by all. 
Equally interesting is the second-ranking constella-
tion of fa~tors: (2), Goshen College is fully accredited 
and has a good scholastic reputation; (6), the faculty is 
of high quality academically; (7) , it offers outstanding 
courses in the f rield I have chosen for my life ' s work; (f)), 
there is an atmosphere of seriousness and scholarliness. 
among the students and faculty . 
It seems to me that this again may be interpreted as 
an e~Jression of what the incoming students feel they can 
say about Goshen College, a s well as an expression of VThat 
they would like to say about any college they choose. I 
would say, in light of the information that I have received 
in travelj.ng among our constituency that most of these 
students would sincerely believe these statements to be 
true -- that Goshen College is high academically. In line 
with certain factors which may be pointed to objectively, 
such as the academic preparation of t he faculty, etc., 
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it is probably fair to say that this expression has some 
basis in objective fact, at least comparatively in terms 
of the perceptions of t hese students • . Undoubtedly, this 
perception, as indicated here, ranks high in Goshen's 
success. 
Number ten on the scale, "Goshen is co-educational" 
ranking contributed largely by the female group , probably 
indicates something of the reason for success of our 
school of nursing. 
It will be noted that all but the last five items on 
t his scale rank over one hundred, which indicates that 
students feel these to be of considerable importance. As 
fou~ of the last five are largely situational factors, I 
thin_~ this points out more than anything else that in-
coming Ooshen College students are enthusiastic about 
school. The responses might be interpreted as meaning, to 
a large extent, that the students are saying that all these 
factors are important about Goshen College and they are 
important reasons why they came here --"What a good school 
have I, and what a good boy am I!" I thin..lc this high 
ranking of the favorable factors at Goshen College is 
something to be worlced at continually in our own student 
relations. If our student body can be made to feel con-
tinually enthusiastic about the activities and events at 
their alma mater, they are stu"'e to communicate much of t h;i.s 
~ enthusiasm to those who are considering it as a possible 
choice. 
Influence of Various Inillividual~ 
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The last major section of investigation in this research 
concerns t he influence of various individuals. Mother 
outranks all other individuals as an influence for stu-
dents going to college. It would seem that Goshen College's 
market, as practically every market in the United States, 
has predominantly women shoppers. This emphasizes once 
again the i mportance of parent-school relationship. I 
thi1~c we can safely push our budget up in this area. 
Fathers rank second, though significantly lower than mothers. 
Once again the importance of the Goshen College student 
is pointed out in the fact that 11 A friend at Goshen College" 
was ralU{ed third on the influence list. 
The fourth rarucing influence is onethat might not have 
been predicted. It might be considered a source of hap-
piness that the Goshen College alumnus ranks fourth on the 
total scale. That Goshen College alumni exert as much in-
fluence is indicative that the graduates of this institution 
feel enthusiastic about her -- also that they are active 
in their support. It is noticed that sisters and brothers 
as well as the pastors and the Goshen Colle ge representa-
tives do exert a ftuLctioning influence on these individuals 
according to their own perceptions. 
• 
A signficant feature of this final investigation is 
the influence of high school perso~~el. It is noticed that 
they give very little influence to the students who come 
to Goshen College. Not only that, this group is our 
primary source of negative influence according to the 
perceptions of these individuals. Eleven per cent of the 
incoming students report that they were negatively in-
fluenced against Goshen College by high school teachers. 
The high school principal and high school counsellor rate 
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a negative four and a negative seven per cent respectively. 
This would seem to be a sui'ficiently large per cent to give 
us some concern. Undoubtedly high school teachers and other 
a dministratlbrs are pred01ninantly graduates of state insti-
tutions also, the predominance of high school personnel are 
opposed in sympathy, if not in principle, to religious 
institutions. 
By present practice we are contacting students in the 
situation where they receive the greatest negative influence. 
Though it was not included in this study, probably fellow 
high school students exert a similar, if not greater, nega-
tive influence toward coming to GoshenCollege. On the other 
hand, we frequently do not contact the individuals of the 
greatest potential influence, the mother and father. It 
seems to me that our techniques for contacting our conSit-
uency might well receive some considera tion • 
·• ConcJ,usion 
"This research indicates the value of certain of our 
publicity techniques and media as well as the various 
11 publics 11 they are designed to reach. Predominate, how-
ever, is the confirmation of the fact that the success 
of our institution depends primarj_ly upon what is produced 
here and the satisfaction of the consumers. We can do 
much, I believe, to maintain an atmosphere of continued 
enthusiasm for Goshen College in our student body. 
"I believe, also, there must be reconsideration of 
student recruitment ." 
This report was written for the president of the 
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college and because of this points up some of the distinctive 
features of public relations in an i nstitution so closely 
tied to a particular conSituency. 
One notes the emphasis on the phi losophical or theo-
logical "position" or, more accurately, the "atmosphere" . 
A religious organization justifies its existence as a dis-
tinct group in the possession of special beliefs of emphases. 
An institution serving such a group must then give repeated 
expression to these dominant values of the group. This is 
expecially true if the values can be gi ven expression in 
new and 11 improved 11 ways. 
Leadership in such a group then consists pri marily 
of the development of new tec.h.niques for the expression of 
• values, or perhaps a slow change of values. .A delicate 
balance must be maintained between leadership and group 
• 
88 
iden tifica tion . Parents sendi:~:g t heir children to a chur ch 
school must on one hand have confidence t hat t he institution 
does express t heir own values and ideals but on the other 
hand, enthusiasm soon wanes if the element of progress and 
cre ativity seems to be lacking. However, should the progress 
exceed t he point where the individual constituent can cle arly 
identify with the the institution there may develop a large 
loss of support--as is the curl~ent situation with one llen-
non i te college and as was Goshen College's situation v1hen 
it closed in the early 1920's. 
It is noted that the predominant value express i n the 
results of this questionnaire is one relating to "Christia-
n i t y" or "spirituality." Obviously, as noted in the presi-
dent s report, the success of the college depends on identi-
fication with t ne se concepts. Hovve ver, t hough t he questihon-
mire uses only genera l concepts, it is the specific cont ent 
of these concepts tha t is of i mp ortance. For Goshen, the 
atmosphere must be one of "Christianity" as interpreted by 
t he concepts of "total Christian discipleship," "Evangelism," 
"separation from the world," etc., etc. 
As indicated by the lmv r a ting of newspaper Publicity 
(thirteenth--second to last) as a source of informati on, 
as compared to 11 church11 publications, Goshen groups in the 
home community, GC bulletins and pamphlets, ar ticles in 
chv.rc h paper s (second, third, and six t h , respectively) as 
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sources o .ini'o ... l.. " 1.1 ... , e pro1 otion problem fOl"' tP..is ! ns·ti 
tution is pr:l.ma:ril; an nin .... grou .n consider·· tion. 
-
tio .~. about the sc 1001 is ui.ckl y disseminated tht·oagh the 
grou.p- .. l i ttle an b .. done to a .. ,oiu tho spr of' hax-m.f\tl 
o:r lL"lpleasant e !Ients and. the teohni ues o.t useful ublici · y 
are strictly s · ructurad · b t · s :feet.. Thus i ··1oul · be . 
1ndi c ted her · that tou.r:i.n stnde.~. t ••ro , >s 1 al"tic;l e o i n 
church ublic'i>tionv end special college _ t.1bli(;;; ~..i ons se· v-
the t ns.titution be .. t ut this ·ti ::lC . I·t ·· s di ·''iGult to 
ascerte.:.n vha ·· ul 'i fi'l;e f.' ec t '\o(;al and ne.t:Lona.~,. ,.ublicity 
has be nay of e:J:tab :.. hing a favo· '·' llle· l' .. pu·'t;a ~··on and pros-
tige- - probcbly ·much .•. or t 1an wou.t.c'l l.u i :r d!c~tea by t he 
responses 'to this questionnaire. 
The ini''luence ta l e as 1 ll · s ~tuu .rt l·Gcl.,ul t."lent 
'el:.perJ.ance i dicat · s, h07 Jev<.;:r, ·i.;h· ·\; a large 'ml"·~ of the 
task of s lling Goshen Collage is u lllu·t·ter of sell:U g :par 
- -motherst of course, lilO e cr cial ·~hal-" fa·i:;lta:..·~ · Such 
£!gnres probably me.. t 1at the selling )J:'ograul is one. of 
lon range . The college is :e~· p i 
promot i on program of t ·.;enty y · :rs a ·o a s 1ell as that. of 
last year. An - such 1;'.iill b th-· so tv1a ty ye rs fro~ no t 
if Goshen CoUego is s till tryir~ · to serve ·the same con• 
stituency. 
:fhi i.' . ctol' w s noted in an c; nal ysis of s tudent 
• 
prospects made in the late 1940's. At that time Goshen 
graduates whose children would be of college age would have 
studied here at the time (1923) when the college was 
considered far afield from its conservative church s ponsor. 
D~ring this period the school was closed for a year for 
this reason. Nfuny of the graduates of this pe riod are no 
longer Mennonites and no longer sympathetic with Goshen . 
It wa s felt that the difference in the complexion of these 
graduates and those who left Goshen College in the next 
decade would in itself be a significant factor in the anti-
cipa ted enrollment . This, when considered in light of the 
study of parents • information, might be a cause for certain 
concern on the part of the administration. 
Significant, also,is the geographical handicap of 
and institution servigg a non-geographical constituency. 
On Table XII, Nos . 25 and 26, one notes the high percentage 
(58%) of negative influence noted on individuals from 
Pennsylvania and other eastern states and even the rela-
tively high percentage (29%) indicating ne ga tive influence 
from surrounding midi'vestern states--almost all of these 
students would be within 400 miles of home. 
The number of small independent colleges and large 
state universities available to students in their own areas 
is considerable. Of all the Mennonite communities in the 
Goshen Colle ge area (Ohio, Ivlichigan, Ontario, Western 
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Penns ylvania, Indiana, Kentucky, Illinois, and Wisconsin, 
as defined by the collegiatte council of the Mennonite Board 
of Education) only two or three small communities in Nor-
thern Michigan do not have a college or university within 
daily commuting dis t ance. By attending these local scrwols 
·while livi ng at hame the student is usually able to halve 
t he expense of attending Goshen as a boarding student. To 
face thi s financial competition it is necessary for Goshen 
to make itself nearly indispensible to a student with 
financial problems and even very highly desirable to those 
with no problem. 
o In this connection, the low cost of education at 
Goshen rallies hi gh (eighth} in Factors in Choice--Table XVI . 
This plus the academic standards and Christian atmosphere 
se em to be t he primary drawing cards. There is also good 
opportunity to secure part-time employment i n t he city. 
Out of t his questioru1aire study has come some insight 
and evaluation into the total complex of factors concerning 
t he promotional work of Goshe College. It has biven s ome 
de f inite evaluations of the various media being used and 
I 
some indications of t he directions further development 
mi ght take • 
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CHAPTER VI 
CONCLUSIONS .AND HECOlYili'lENDATIONS FOR FURTHER RESEARCH 
The research reported in this paper consiss of several 
discreet projects, and conclusions and recommendations have 
been given separately for each of these. There remains 
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only to give a few overall conclusions that fibllow from a 
synthesis of all the findings, with a summary of reconunen-
dations for further research. No attempt is made in this 
chapter to restate all the conclusions reached in the previous 
research chapters. Following are seven broad conclusmons 
drawn from the research with specific recommendations con-
cerning administrative applications . 
A. STUDENT MORALE .AND PROMOTION:;.. This research has 
conclusively shown the effectiveness of the individual stu-
dent as a promotion (or demotion) medium. From t his follows 
the sin_e qua non quality of good morale. The questionnaire 
study shows that theprimary value is in the realm of Chris-
tian teaching and practice followed closely by a desire for 
a good quality of academi c work. 
If Goshen Colle ge is to continue its good success in 
attracting Ivle1moni tes it will probably be necessary to r;lain-
tain a vital Chri stian emphasis accompanied by academic ex-
cellence and an atmosphere of scholarliness in the face of 
growing competition in both these areas and probably in 
company with a slowly changing interpretation of Christianity 
within the Mennonite Church. 
Goshen students must continue to go i nto bull-time 
Christian service as well as succeed in professional and 
graduate schools . In company with these emphases there 
must be a continued program of indoctrination and orienta-
tion making the students aware of the goals, aims, and 
prestige of t he institution. This, of course, is not hard 
to sell if it is a ma tter of fact, for every individual is 
eager to appreciate those things with which he is associated. 
If t his hi gh morale can be maintained, the I\1ennoni tes will 
pr oba bly keep coming to Gos~en College for a good many 
years . 
B. THE PERSONAL lVlEDIA . In line with conclusions one, 
and as indicated by "Sources of Information" in the investi-
gation, t he more personal techniques of publicity will con-
tinue to be the most effective for Goshen College . This 
will be particularly true where the devices used in this 
publicity effort have as their primary task the reinforce-
ment of the values and goals of the church. This is noted 
in the success of the traveling student groupsfor Goshen 
Colle ge. These groups were all concerned ·with either evan-
ge lism or t he i mprovement of music in worship--both very 
high on the value scale of Mennonites--and thus gave 
prospective students and the parents of the prospective 
student an opportuni t y to meet the present satisfied student 
in t he most favorable situation possible . These techniques 
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promise to continue in their effectiveness, probably as long 
as the college demonstrates a good ability for variety and 
leadership in the expression of group values. In this con-
nection specifically, chorus tours are da:reas ingly effective 
in the manner used presently but are basic in the value 
system and can be rejuvenated , the speakers bureau has served 
with increas::irg effectiveness and may come to be one of the 
primary media for spreading information about Goshen, but 
at present there is much needed by way of new techniques of 
evangelism and educationi Perhaps audio- visual aids, or 
the discussion teclLnique, or action-plaru1ing youth groups 
or some other means will show most promise, but whatever it 
i s, Goshen College 1nust keep its students in the forefront 
and in the foreground , serving . 
C. THE UNUSED PUBLICS . Two primary publics wer point-
ed out as being l arge ly unused- - parents and alUlUlli. It was 
noted t hat student recruitment techniques tend to functi on, 
not in the presence of the friends of Goshe College, but 
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with her enemies--the state-school- bred public school teacher . 
Tho ugh it may not be conclusively demonstrated here, there is 
very good indication that a program of information and pr o-
motion in both of these publics might pay off handsomely. 
Mennonites are grea t joiners if they feel secure, and it is 
likely , if parents and alumni could be brought into the 
inner circle of friends hip, given opportuni tJr to consult in 
the planning and problem area , that there could be built up 
a reservoir of good will and enthusiasm that might serve 
the institution beyond expectations . 
The minimtJ.m indication i s for conti nued research and 
effort in this area. 
D. lViASS t·:iEDI A, THE PRESS , THE AI R. The evalua tion 
of newspaper publicity was not conclusive in this research--
it only showed that not too much is being done and that it 
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is not doing much obvious good. Probably the groups pers on -
ality and values indicate that this is not something in whi ch 
competitive development is necessary . Probably t he develop-
ment of the local story in community newspapers, good Elkhart 
County coverage, and an occasional national recogniti on are 
what is requi red . There is some indica t ion that too much of 
t his type of publicity would only be a l arming to the aver-
age MeJ.-moni te. 
The religious magaz i ne placement i s shown to be worth-
while and effective . Nothing is done currently to organize 
or s timul ate these placements. Such an effort might be worth 
much more than the effort requi red . 
The radio pres ents an ent i rely different picture . 
Very little is being done by Goshen Colleg e at present. 
Though it is difficult to doct1.ment the statement or to 
quantify it, it is currently aggreed by the church l eaders 
that Mennonites are listening to the radio a great deal--
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an especially noticea bl e effect coming from the continued 
listening to religious radio . A number of reco~~endations 
passed by conferences as well as the reception of several 
large-scale radio attempts by Mennonite organizations 
atte sts the f act. 
The colle ge is ideally situated to produce program 
material and is equipped with recording studios and equip-
ment need ed for producing either live broadcast material 
or can.11ed music and programs . It is the opinoi n of the 
investigator that the installation of an educational radio 
station and the preparation of' canned prograr1s for rebroad-
cast are practically necessary for the survival of the 
institution . It is noted that a reli gious program which is 
broadcast internat iona lly and produced at, though indepen-
dently of a competir1g Men11onite college is winning wide ac-
claim and support . 
Television is still somewhat taboo or at least suspect 
in many areas of the church, but the taboo is rapidly PAssing. 
Any development in this area would be premature now, but 
it is not too soon to begin the production of films and the 
development of a dramatic department equal to some production 
in this medium. Again the rr1ost promising area is the religious 
broadcast . 
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E. THE OFFICIAL NEWS ORGAN' . Bulletins and pamphlets 
are shown to be very i mportant in student recruitment, and 
there is reason to believe that t his may be true in other 
areas . The obvious fault in the Goshen College program is 
the spotty coverage. Research seems to indicate that parsnts, 
alumni, donors and a large group of friends of the colle ge 
need a steady flow of interesting , carefully-written i nfor-
mation . They are interested in the important trend and 
ideas whi ch are developing. 
Probably the solution is one use d with ~reat success 
by other similar institution~--a bi-weekly or monthly pub-
lication sent over the entire mailing list. Favorable 
postage regulations and moderate pri nting cost in quantity 
make this one of t he most promis ing i mmedia te developments 
in Goshen College Public Relations. 
F. EXHIBITS. The survey of media i ndicated t ha t 
cons iderable GC material has been picked up at conference 
and board-meeting exhibits. A permanent display package, 
easi ly shipped, and attractive, probably including one of 
t he automatic s lide-pro jecting machines cur rently available, 
might be very valuable if sent on an almost continuous round 
of meeting s and conferences in the church. Youth camps, the 
Mennonite Central Committee headquarters, and similar loca-
tions would also be available and worthwhile . 
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G. RECOMMENDATIONS FOR FURTHE'R RESEARCH. The researdh 
most urgently indicated is further investigation of the 
attitudes and perceptions of, particularly, parents, alumni , 
donors, and church leaders . This is necessary to complete 
the picture of the publics Goshen College is trying to 
reach . This will be helpful, almost necessary to guide 
administrative planning . As the competition between 
Mennonite col leges increases, as it is rapidly doing at the 
moment, and the Mennonite constituency becomes more and more 
culturally assimilated and will learn to accept non- Men-
nonite schools, the complete information will be necessary 
for survival--unless the college changes its complexion 
to become a co~munity college . 
The Mennonite Board of Education is currently making 
a study of attendance of lv1ennoni tes in institutions of 
higher learning . The stati stics are valuable but need to be 
supplemented by information on the attitude s and perceptions 
accomp anying them. Why do many students of college ability 
not attend at all? V~1ay are students attending other colleges 
to receive instruction in courses offered at Goshen Colle ge? 
More Information about the attitudes and ideas of 
Goshen students and prospective students will be essential 
to the maintainence of good student morale and will serve 
to keep the administration and faculty informed on trends 
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and developments in the change of values and goals . Without 
a continued and accurate sensing of these developments the 
danger of contact lost .is always present. 
•• 
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APPENDIX I 
GOSHEN. INDIANA 
OFFICE OF PUBLIC SERVICES November 27 1 19$2 
• 
Dear Parents: 
Enclosed is the second edition of Goshen College activities 
calendar 1 published by the 11Y •" We hope you have been finding 
, this a means for keeping more closely in touch with the life of 
your son or daughter. The daily readings have been included 
this year for a handy referenoeo 
By the time you get this, many of you will have returned 
from our annual Thanksgiving~Homecoming c We welcome you to all 
the public functions and sincerely hope that many of you can 
come often., You may -want to come for the "Christmas Oratorio" 
by Bach, to be given December 21. InfO!'!nation will be available 
shortly on the annual Winter Bible School, January 26 to March 6o 
There will be a special three-weeks school for ministers taught 
by George Ro Brunk, Milton Brackbill, ru1d Paul Miller, as well 
as a special ever~ng course for community people with Brother 
Brunk instructing. We will be glad to send informa·cion to you 
or to any friends you would suggest • 
From those who cannot visit us often, or at all, we seek a 
continued interest in prayerQ The task of educating a youth is 
a large oneo 
You may know of someone who is interested, or should be 
interested in coming to Goshen College. If there is any way that 
we can be of service to young people you know we would be very 
glad to hear from you. For your convenience we have enclosed a 
business reply card which you can use for this purpose, or we 
would be especially glad to have a letter from you. We appreciate 
very much any assistance you can give. 
May we wish you all a most blessed Christmas and a successful 
year 19$.31 
Sincerely, 
Paf~/~ 
Administrative Assistant 
PS:bb 
1 
• 
I am interested in going to college. P lease SC;nd me information about Goshen. ~Iy par-
ticular interests are these fi elds : 
0 General Education 0 Teaching 0 Nursing 
0 Liberal Arts . .. . ....... .. ... .......... . ... .. ....... .. . . . ... .. .. ... (Spaify interest) 
0 Pre-professional ... ...... . ; . . , ...... .. ... .. . .. . ......... (SpccifJ') 0 Secretar,ial 
!J Theology . · 0 Religious Education 0 Other ..... ...... .... . ... . ( Specify ) 
Date of graduation ... . .... from ... . .. ... ........ . .. .. .. .. . . · ... . ... .. ... H igh School 
College credit ( if any) . .. . .... .. ( hrs. ) from ..... .... ..... . .. . .. .. ...... .. .. . College 
0 I am considering attending college next year. P lease enter a free subscription to the campus 
newspaper, the RECORD. ( No obligation.) 
Name 
Address 
H ome congregation 
·-, 
r 
AP PEI'JDIX II 
\ 
WEY I CHOSE GOSHEN COLIEGE 
We at Goshen College are vitally interested in the reasons you had for 
selecting this college over o-thers.., We are interested in the factors which 
entered into this decision. Will you help us in o"..ll' study by:~checking this 
q~estionna~re · as carefully and as accurately as you can? Please fill in the 
information on the ansv-rer sheet" Do not sign yo~ name, the responses will be 
treated only as totals~ not by individual caseae 
The first items are concerned with how you became acquainted with Goshen 
College~ Use the following ksy to evaluate each information source~ 
EEY 
Iviark space 3 if the item v1as the p_.!'imar;z so~of information 
Hark space 2 if the item was an important ~0,]~ but not a primary one. 
f·iark space 1 if you received some~ but not very important, information 
through this channel. - - - · 
Nark the space 0 if you got ~~le 2::, ~information through that chBnnel. 
Example: 
Please evaluate each item. 
1. Friends at Goshen College (If you had no friends at Goshen College 
then you would indicate on the answer-sheet 
that this was not a source of information 
for you.) 
ANSWER SHEET - See Attached 
2. 
3. 
etc. 
Important 
S01Xl:'Ce 
2 
----..---
Please evaluate each item. 
le Friends at Goshen College 
Not very 
imp~rtant 
------
------
-------
Little or 
no int)ormation 
2. Visits to the campus in connection with programs or other events. 
3. Parents 
4. 11College Day" at my high school. 
2 
5. Bulletins and pamphlets sent out by the College, 
6, The College yearbook, "The Maple Leaf." 
7. The College newspaper, 11The Record. 11 
8. Articles about Goshen College in church publications. 
f 9. Personal correspondence with Goshen College officials. 
10. Information about Goshen appearing in local or national newspapers and 
magazines. 
11. Goshen College Alumni meetings in my area, 
12. Goshen College representative who visited me. 
13. Goshen choruses and other groupe or individuals who gave programs in my 
community. 
14. Books and aritcles written by Goshen faculty and students. 
15. Special visits to the campus for information and interviews. 
16. Other (Specify) 
17. Other (Specify) 
18. Other (Specify) 
19. Other (Specify)_ 
. \ 
Items 20 through 45 list reasons why other students in the past have chosen 
Goshen College. Some are veri specific, others are more general. Would you 
read this list and evaluate each item according to the following key. If the 
reasons given do not adequately apply to your particular case, you may use the 
spaces provided below for free response. Please evaluate each item. 
KEY 
Mark apace 3 on the answer sheet if you consider the reason to be 
among~~ important. 
f Mark space 2 if the reason is important, but not important enough 
to be marked in space 3 • -
Mark space 1 if the reason is just important enouGh to be mentioned. 
Mark space 0 if the item was Unimportant to you in making your decision. 
< ~ark space N if the item was a negativ~ influence in your consideration 
of Goshen that is, if you considered this one of Goshen's 
less attractive features, 
3 
I chose Goshen College because 
20. It offers outstanding courses in the field I have chosen for my life's 
work. (Indicate the field) 
21. I can obtain a one or two-year certificate after completing 32 or 64 
hours of work. 
22. The general education program gives me two years to consider my major. 
23. Students at Goshen have the reputation of being friendly. 
24. The campus is beautifUl--it is a pleasant place to ~ive. 
25. Goshen in near my home and I can get home often. 
26. I can commute daily to Goshen College. 
27. The expenses are reasonab'le. 
28. There is opportunity to work and earn all or part of my expenses. 
29. I received a scholarship which pays part of my expenses. 
30. Goshen College has an outstanding Lecture-Music series. 
31. Goshen College is fully accredited and has a good scholastic reputation. 
32. My chances are good for getting into graduate or professional school 
after leaving Goshen. 
33. There is an atmosphere of seriousness and scholarliness among the students 
and faculty. 
34. The faculty is of high quality academically. 
35. Goshen College has excellent facilities and program for intramural athletics. 
36. The recreational facilities are very good. 
37. The faculty is Christian and all classes are given a Christian emphasis. 
38. Goshen is a Mennonite college. 
39. Christian living is consistently practiced on the campus. 
40. I have a friend(s) attending (planning to attend) Goshen College. 
41. I am in agreement with the objectives and standards of the school. 
42. Goshen is co-educational. 
41. Other (specify) 
-----------------------------
. ______ ._,_.._ _ 
----------------------
4 
44. Other. {specify) _______________________ _ 
45. Other (specify) ___ , __ ._ __________________________________ __ 
The last 11 items are concerned with the person and persons who might have 
been involved in helping you decide to come to Goshen College rather than some 
other college. Use the following key to evaluate the influence of each. 
46. 
47. 
48. 
49. 
50. 
KEY 
Mark space 2 if the person indicated was very influential in helping 
you make this decision. 
Mark space 1 if the person indicated was involved !£~minor de~ree. 
Mark space 0 if person indicated had pothing ]£ do with ~ decision 
you made. 
Mark space N if the person indicated was a negative influence in your 
consideration of Goshen College that is, if he tried to 
influence you not to come or to go elsewhere. 
my mother 
my father 
a high school teacher 
my high school counsellor 
my high school principal 
51. my sister 
52. a friend of mine now enrolled at Goshen College 
53. my brother 
54. a representative from Goshen College who visited me (at home, at my 
high school). (underline the proper words on answersheet) 
55. an alumnus of Goshen College who live's in my area 
56. my pastor 
57. other (specify}_...;_ _____________________ _ 
We appreciate very much your cooperation in helping us with this study. 
Perhaps the questionnaire was inadequate in many ways. Use .the back of the 
ana~ sheet if you would like to write a free response indicating, 
"Why I Chose Goshen," 
Thank you. 
Key 
1. 
2. 
3. 
4. 
5. 
6. 
7. 
8o 
9. 
10. 
11. 
12• 
13. 
11-~.. 
15. 
16. 
17. 
18. 
19 • ..,.. 
Key 
20. 
2l.. 
22, 
23• 
24. 
25, 
26. 
27. 
28. 
29. 
30. 
31. 
32. 
33. 
34. 
35. 
36. 
37. 
38. 
39. 4o. 
41. 
42. 
43. 
44. 
45. 
primary 
source 
among the 
most important 
3 
AN6WER SHEET 
important 
source 
is 
important 
2 
·not very 
'important 
just imp. 
enough 
1 
little or : 
no information 
unim-
portant 
0 
(specify) 
negative 
N 
------'(field) 
Key 
~6. 
47. 
48. 
49. 
50, 
51. 
52. 
53. 
54. 
55. 
56. 
57. 
vecy 
influential 
2 
Biographical Data 
involved to a 
minor degree 
1 
2 
nothing to do 
with 
the decision 
0 
Class Fr. Soph, Jr, Sr. 5th. 6th 7th 
Religious Denomination General Old ~ennonite Confer~nce 
Menhon~te 
Other ---------------------
negative infl, 
in your 
consideration 
N 
--------~at home, at 
school) 
Sex M F 
Brethren Evangelical 
1n ~~nnonite 
Christ Brethren 
Home Community ____ ~--------------------------Qpngreg~~io~n~--------------
town state 
Mother___ Father ____ _ Parents Alumni? 
---
Curriculum L,A, (major) secretarial 
-------- -----
Nursing _____ _ 
Pre-professional (specify) _______________ . 
(Seminary) Ch.W, A.A. B,R,E, Th.B, B.D, 
(Teacher Education) secondary (Specify field) ____ Elem. ___ _ 
I felt reasonably sure I would go to college by 
Grade School High School After Graduation 
. 1 2 3 . 4 '5 6 7 8 "9 10 . 11 12 Year_. ___ _ 
I felt reasonably sure I would go to Goshen by 
Grad~· School _ H:!.gh School : After Graduation 
, 
1 2 3 4 5 6 7 8 9 10 11 12 Year ____________ _ 
